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LETTERS 


TO THE EDITOR 


. . 
“Question Of 
. . . 
Logistics 
Sirn,—-] 
gulatiy 
him 
criticisms 
my own! 
in your issue of December 29, 
he speaks about insurance ad 
vertising and the obtaining ol 
inquiries at least cost. On 
we have had very 
detailed figures for 24 years, 
from advertisement on many 
themes —-both illustrated = and 
otherwise—and mailed follow 
ups ol many varieties 
It is a question of “logistics 
One just can't tell, from looking 
at his coupon or his brie! post 
whethei the inquirer 
who ms 30 away from a 
branch office is worth calling on, 
or no It means most of a day's 
travel for the life underwriter 
just to make a preliminary per 
sonal cal Usually he prefers to 
call on half-a-dozen 
leads or a dozen 
specis,” in his near 
hood 
That's 
in 
Copytaster suggests that a suit 
able Jetter will sift out the unlikely 
from the likely 
me to say) theory 
has been tried 
forms 
Don't let us 


one life 


read Copytaster re 
Mostly I agree with 
Perhaps it is because his 
mostly comeide with 


useful 


this subject 


mies 


indicated 
cold pro 
neignooul 
inside thee sare tirnte 


where “logistics” comes 


That is (allow 

Of course it 
out, m many 
that only 
company in 
work! has ever 


forget 
insurance 

sold 
And 1 
longe! 


the whole 
slully by direct mail 
understand that they no 


SUK 


opytuster says that 
life imsurance office 
advertising a real trial,” 
gotten the Sun Life of 
And there are several 
other very knowledgable com 
panies own clients 
the Manufacturers Life Insurance 
Company of Canada, who sell in 
£3.500,000 of new poh 

annum 


will giv 
has he 
Canada? 


such as our 


is an 
Britain, 


interesting point 
insurance “coupon 


WASS PRITCHARD & Co. LIMITED. 


sdvertisements” 
type ’ 
they don’t. Why this remarkable 
difference? It is an 
applied psychology We 
the answer 


Who Speaks For 


The Artists? 
Sim,—For the 


your 


pull profita 


exercise if 

ate information of 
correspondent E. Dudley 
Pout Glanuary 5), the S.LA. (the 
professional ition for Com- 
nercial and Industrial Designers) 


Partners Ltd hae i 
¢ v oO pe; Oo 
33, Henrictta Street read , 12 Se ak r its 


ro members, if and when the occa- 

London, W.C.2 arises. D.1.B.2, compiled by 
S.LA. and reviewed in your 
dated January 5, speaks 
enough for designers in 


MAX RITSON 
Max Ritson & 


ASSOC 


Chairman, 


1 
Ss aiways 


. 
“Punch” Rhymes 
Sin,—1 find it very diificult to 
believe that Copytaster (Decem 
ber 29) doesn't know or 
couldn't guess, that the author of 
the Punch lube 
author of the new 
and the 
Maybe he just couldn't bear to 
let his praise of the Underground 
verses sland without spiking i 
with a shot of poison 

Certainly his judgment on the 
new scrics 1S perverse 
Rhymes,” in quotes, he 
they hadn't 
ngnt to he 


LEONARD BEAUMONT 
28 Southway, Totteridge, N.20 


“Too Often In The 
Wilderness” 
Sir,—I must remind E, Dudiey 
Pout that the artist, like the copy- 
writer, is too often in the wilder 
ness 


rhymes and the 
Press rhymes 


are one same person* 


There is not much the matter 
with him; a little parched, may 
Starving a little, perhaps 

is too often conditioned 

und is always weak 

1g as there are advertisers 

“know better” than the 


very 
calls 
them, as even the 
very 
suggest 


description, 
feeble he says they are, 
ig that they cant have cost any 
one much invention effort; 
wecklics re his ill 


fim 


literary 
will leads 
the truth, 
peared 


evening 


simply distort 

for they cer 

fairly extensively 
papers, and I'm 

they were in 

dailies as well 
It isn’t just 

flicting 

and 


rhymes 


MEDIA SPACE 


IS RESUMED THIS 

1 question of con- — 
that lI, WEEK 
thought t — — 
metri Ml . SEE PAGES 
nous and effec 
memorable, and Copy 
thought and agents wh 
taster if only . better than anybody 
opinions appear will be hundreds of 

' ving wit 


nprovement in 


sure some 


personal tastes 
many others 
were 
and verbally ing 


74-75 


supdtic 


tively 


taste! otherwise agents, 


artists scratching 

authority; it i sure! attempt at 

much to ask for a certai work, and the top notchers will 

of responsibility and balance in tend to slip down for 

His sneer 

sudstitute tor criticism 

RALPH ABERCROMBII 

Frederick Aldridge Ltd 

| Whitefriars Street, E.C.4 
*Both the Tub Press ad 

vertisement rhyme 

f Cecil D. No 

Lid., who state that ‘ rary julay Chronicle and 

to their policy to «¢ th ald increased their 


actual au January 1. 


enjoys al cert dice 


money » 
? Sake 

Among my activities | am an 
agent, and lor my own 
part can say I will not handle 
poor work nor deal with clients 
who want it. 

WYNDHAM HILLS 

4 Blomfield Road, W.9 


his judgments 


poor 


was a 


artists 


ror author rates of 


85. 


ROYAL 7ZI41L. 
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ALWAYS ON TOP 
OF ALL DISPLAY PROBLEMS 


Factories ot Briaton and Brixton Hill 


FENCHURCH ST, 


lliffe Type 
Areas 
AN EXPLANATION 


Last week's announcement 
from Associated lliffe Press that 
a total of 27 Iliffe journals now 
LS.B.A. standard type 
ireas has, apparently, been ac- 

sanied by occasional mis- 
understanding on the part of 
some readers, of one of the points 


accept 


advertisement included 
showing four standard 

areas and the journals using 
Against the type area of 

in. X 4§ in. nine journals were 
shown, British Cycle & 
s Overseas, British 

Electrical Rev tiew, 

»p Magazine, Mech- 

ndling, Motor Trader, 

le & Cycle Trader, 

Wireless & Electrical 


the adjacent column of re- 
it was noted against 
umnical Handling that its type 
is to be increased to 10 in. 
in. as from the March issue. 
Some have incorrectly 
taken this note to refer to all nine 
journals in this section, with a 
resultant possibility that blocks 
and layout for the other eight 
journals may be produced in the 
wrong size lliffe 
Press emphasise that Mechanical 
tg is the only journal of 
in Which the type area is 
for increase in March, and 
the notes in the last column 
r advertisement refer only 
corresponding individual 
in the adjacent column, 
to all the journals in 

sechion 


readers 


Associated 


particular 


HOOVER DIARY 
The Hoover Ltd. diary for 
1950 includes photographs of the 
company’s factories as well as a 
number of pages of information 
useful to the business man or 
woman 


LONDON. E.C.3. 


QUALITY COLOUR PRINTING WITH SERVICE 
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YY OMAN'S WEEKLY is going into 


more and more homes every weck, 
offering its readers an ever - greater 
wealth of fine features of feminine 


interest. And what first-rate fiction 


it contains. Each succeeding issue 


is an ambassador of goodwill of more 


and more products appealing to the 
housewife. No wonder this record- 


breaking A.P. weekly is proving an ever- 


increasing profit-maker to its advertisers. PAGE RATE £375 


AN A*P PUBLICATION 


CHAS. E. MANDER - ADVERTISEMENT DIRECTOR . THE AMALGAMATED PRESS LIMITED + LONDON 
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CHRISTMAS NUMBER 


of the 


RADIO TIMES 


achieved the remarkable circulation of 


ADVERTISEMENT DEPARTMENT EEC) PUBLICATIONS. BROADCASTING HOUSE, PORTLAND PLACE. LONDON Wl 
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$ Pages May Be Limit Without 
Canadian Supplies 


BISHOP HOPES FOR EARLY TALKS 
WITH WILSON ON 7-PAGE PAPERS 


“Without Canada there is a limit to the supplies of 
we can hope to obtain for this country, and at the 
i an bikes the wan't Qiu to 


of sales, 60 per cent higher 


sates 


limit of our present ambitions must be eight pages for the penny 


papers, and 12 for those of 2d. 
and over. Whether we even 
wish to reach it must depend 
partly on the price of news- 
print and partly on the volume 
of advertising coming for- 
ward.” 


So said Mr. F. P. Bishop, 
general manager, Newsprint 
Supply Co., addressing the 
Publicity Club of Glasgow on 
Friday. 

Mr. Bishop said 

“The supply of newsprint is 
basic to advertising, as it is to 
newspapers themselves. There 
has been a great deal of doubt 
and uncertainty throughout the 


country, but we are largely de- 
pendent on decisions by the 
Government, and I have never 


known these decisions so difficult 
to obtain as they have been dur- 
ing the last few months 

“On the brighter side of the 
newsprint position there has been 
a Very great improvement in sup- 
plies during the past year and 
that may continue, though not 
so rapidly, in 1950. The mills in 
this country are now producing 
at 70 per cent of their pre-war 
capacity compared with about 45 
per cent a year ago. That makes 
a difference of something like 
200.000 tons a year, though some 
of it has to go for export. We 
have also been able to increase 
purchases from the Scandinavian 
countries, and for the first time 
since the war we are starting to 
buy small quantities from other 


countries, notably France and 
Holland. 

“The effect of this is that we 
have been able to reach and 


maintain what we call the 6-page 
basis in the last year with free- 


dom of sale. Even without any 


artificial stimulation sales have 
increased enormously—they are 
higher to-day than a year ago. 


Even so a further increase in the 
size of newspapers would now 
be possible 


Govt. Decision is 
Still Awaited 


“Here is where one Govern- 
ment decision is still awaited. As 
long ago as last October we asked 
the Government to agree to an 
extra page for all papers that 
wanted it from November | to 
Christmas. After many weeks of 
delay that request was finally 
turned down. Then we asked to 
see the President of the Board 
of Trade to discuss an increase 
lo seven pages early in the New 
Year That request was made 
early in December, but we are 
still awaiting the interview, which 
I hope will take place within the 
next few days. Meanwhile on its 


own responsibility the Rationing 
Committee agreed to release for 


use during the current period the 
newsprint saved by non-publica- 
tion at Christmas and the New 
Year. That has given us a small 
foretaste of the 8-page papers 
which | hope will become more 
commen in 1950 

“Then again on the brighter 
side, the price of newsprint has 
come down in the last 12 months 
by £7 10s. a ton—or £12 108. a 
ton if you compare it with the 
price at the worst period of the 
scarcity in 1948 The Govern- 
ment have just anfiounced a 
further reduction of 15s, in the 
Price to be paid to the British 
mills. This results from their in- 
creased level of production. The 

rectors of the Newspriat Supply 
Co. will decide in the next few 
days what the new equalised 
Price is to be, and I shall be dis 
appointed if the reduction an 
nounced +s not something rather 
larger than the reduction in the 
control price. 

“Finally there has been a very 
considerable relaxation in the 
rationing system Newspapers 
can now spread their consump- 
tion over eight weeks instead of 
four 

“As to contents bills we are 
again awaiting a Government de- 
cision. Contents bills are still 
prohibited not only by the rules 
of the Rationing Committee, but 
also by a Statutory Order, and 
the trouble with this Order is that 
it gives such a wide definition to 
the term ‘contents poster’ that 
i would scem to cover almost 
any form of outdoor advertising 

(Continued on page 78) 


for Advertising 


A NBWNES-PRANSON 


CONVENTION 
PRINT 
AGAIN THIS YEAR 


Now that it is clear that 
there will be neither an 
Advertising Association 
Conference vor a Clubs’ 
Conference this year, 
ADVERTISER'S WEEKLY 
has decided to organise once 
again a Convention in Print. 

This will be published 
early in the summer, on 
dates to be announced later. 

The Convention in Priat, 
1950, will be the seventh of 
a series, started during the 
war and broken only in 1947 
and 1949, when Advertis- 
ing Association Conferences 
were held. 

Reasons for our decision 
to revive the Convention 
this year are explained in 
a leading article on page 50. 


£5,500 For Spreads 
In “Radio Times” 
As from a date in March or 
April, yet to be decided, Radio 
Times will make available to ad- 
vertisers a certain .cumber of 
special positions, which will com- 
prise the whole double-page 
spread on the first opening. For 
this spread, which it is expected 


IN 


HOME NOTES 


ome Appeal 


will be used for special sales 
campaigns, £5,500 will be 
charged 

PUBLICATION 
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ADVERTISER'S WEEKiY 


Leonard Fletcher Leaving Newspaper 


Society To Join Board Of 


Middlesex County Press 


* Mr. Leonard} Fletcher, for 
five years in charge ‘of ! public 
relations and advertisement de- 
velopment for the Provincial 
Press, has 
resigned his 
appointment 
as Informa- 
tion Officer 
to the News- 
paper So 
ciety, to join 
the Board of 
Middlesex 
County 


Mr. Filet- 
cher will act 
as director 
and = senior 
executive in 
charge of 
the editorial and advertisement 
departments of the group, which 
includes Middlesex Advertiser 
ang County Gazette, Hayes 
Gazette, Buckinghamshire Adver- 
| tiser and County Gazette, Harrow 
Observer and Gazette, Wembley 
Observer and Gazette, Middlesex 
County Times and West Middle- 
sex Gazette, and the Acton 
Gazette, with combined net sales 
) (A.B.C.) exceeding 155,000. 
| During his term with the News- 

paper Society, Mr. Fletcher, after 
consultations with the Institute 
of Incorporated Practitioners in 
Advertising, designed the stan- 
dard rate card which has been 
adopted by some hundreds of 
provincial newspapers, and also 
by newspapers and periodicals 
overseas; he revived Advertisers 
Aid on more comprehensive lines; 
established the West Midlands 
and Herts and Beds Newspaper 
Advertisement Executives’ Asso- 
ciations; and he was one of the 
four members of the working 
delegation that went to. the 
United States in 1946 to study 
American newspaper advertising 
He wrote, They Never Failed 
The Story of the Provincial Press 
in Wartime, and also the review 
of more than 100 years’ activities, 
The Newspaper Society—-Y ester- 
day, To-day, To-morrow. 


Leonard Fletcher 


A CAA ENN LAOS ACO 


. ” 
“Daily Mirror” Top 
In Boys’ Votes 

The Daily Mirror, Daily Mail 
and News Chronicle, in that 
order, head the list in a popu- 
larity pol] carried out recently 
by Boy's Own Paper among 
its readers Next in order 
come Daily Graphic, The Times 


and, tie-ing for sixth place, 
Daily Express and Daily Tele- 
graph Next come a group of 


leading provincial papers 


Of the Sunday papers, the 
Sunday Express was the 
favourite. 

’ 
vere re 


Mr. Fletcher has been a wel- 
come speaker at Rotary and 
Publicity Clubs up and down the 
country, as well as at branches 
of the Incorporated Society of 
British Advertisers and the Incor- 
porated Sales Managers’ Associa 
tion and Chambers of Trade. 

The first public relations officer 
for the newspaper industry, he 
has become well-known person- 


ally throughout the newspaper 
and advertising industries, and 
is recognised throughout these 


industries as having done a first- 
rate job. ADVERTISER'S WEEKLY 
can testify from experience to 
his unfailing readiness to help 
the Press, to the competence with 
which he has carried out his task, 
and to his zeal in publicising the 
Newspaper Society and its view- 
point 


He has also represented the 
Newspaper Society on the National 
Publicity Committee of the Royal 
Society for the Prevention of 
Accidents, and is in his second 
year as a member of the Council 
of the Institute of Public Rela- 
hhons. 


Before joining the Newspaper 
Society on January 1, 1945, Mr. 
Fletcher had had an active news- 


paper career on provincial 
weekly, morning and evening 
newspapers, latterly as leader 


writer and assistant editor of the 
North Mail at Newcastle-upon- 
Tyne He was first publicity 
officer to the Tyneside Industrial 
Board and the Government spon- 
sored North-East Development 
Board, and while industrial de- 
velopment officer to Grimsby 
County Borough Corporation he 
grouped more than 100 firms for 
Government contracting, and in- 
troduced new industries to the 
town, one occupying a site of 50 
acres planned to give employ- 
ment to more than 1,000 men 


NEWSPAPER CONFERENCE CHAIRMAN 


Mr. W. Redpath, London 
editor of Provincial Newspapers, 
was last week elected chairman 
of the Newspaper Conference, in 
succession to Mr. Will Stewart 
London editor of Northcliffe 
Newspapers Ltd 

Principal guests at the Con 
ference luncheon included Rear 
Admiral Thompson, Chief Press 
Censor during the war; Captain 
A. W. Clarke, R.N., Chief of 
Naval Information, Major- 
General R. Edgeworth-Johnstone, 
Director of Public Relations, War 
Office; Mr L M MacBride, 
Chief Information Officer, the 
Air Ministry; Mr. P. H. Fearnley, 
New Scotland Yard Public In- 
formation Officer; Sir Stanley 
Rous, secretary of the Football 
Association 

From the Newspaper 
were Messrs Ww 1 
Willson (senior 


Society 
Curtis- 
vice-president); 


“Public Opinion” Is 
Radical Review 


Independent radicalism is the 
keynote of the new Public 
Opinion, which the Daily Mirror 


has acquired and which is being 
edited by Mr. William Connor 
(“Cassandra”) 

Last Friday's issue, first under 
the new dispensation, retains the 
16 pages, 124 in. x 8 in. but 
typography has been completely 
restyled and two columns have 
taken the place of three on many 
pages. Advertising totalled about 
two pages 

Contents will include politics 
radio, television, books, music. 
painting, and the open air, states 
Mr. Connor 

A “stop press” space for classi- 
fied ads, has been introduced by 
the Evening Standard 


H. N. Heywood (ex-president); 
H. G. Clarke (hon. treasurer); 
H. R. Davies (director); W. G 
Ridd (secretary); Leonard 
Fletcher (information officer); 
and approximately 100 members 
of the Newspaper Conference. 


K.-H. Newsletter To 
Carry Ads. 


From February. 3, 1950, the 
K.-H. National News-Letter, 
edited by Commander Stephen 
King-Hall, will be on sale to the 
public. Space will be available 
to advertisers. 


Agency Gets Four New Accounts: 
Begins Full London Service 


Co-incident with the taking 
over of four new accounts, Mr. 
Bert Wilson, principal of Wilson 
(Advertising) 
Ltd., of 
M a nchester, 
has opened 
a full scale 
agency ser- 
vice in Lon- 
don, at 16 


the new ac- 
counts, Pool 
Promoters 
Association; 
Cochrane & 
Cantrell 
Ltd., soft 
drinks; and Hawk Traders Ltd., 
cycle lamps and dynamo sets, are 
being operated from the London 
office: Jackdaw, an American 
carpet sweeper recently launched 


J. W. Burgess 


* Se. -e . . 
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MORE CHRISTMAS 
NEWSPRINT USED 


More exploitation of the paper 
saved by the national] dailies and 
evenings over Christmas has 
taken place since the details pub- 
lished last week. 

Last Friday the Star wad a 16- 
Page issue. 

On the same day the Daily 
Express, Daily Herald and Even- 
ing Standard all carried a half- 
page advertisement for Oxydol. 

The Evening News published 
8-page issues on December 30 
and January 3, the latter carrying 
a Pontings half-page. 

The Daily Telegraph will use 
its surplus paper in additional 
8-page issues throughout the 
current rationing period. 


Four-Colour Page In 
“Daily Record” 


The Daily Record, Glasgow, 
carried last Thursday the first 
full-page advertisement in four 
colours to appear since the war 
in a Scottish daily newspaper. 

The advertisement was for 
Stergene, and was a combination 
of line and half-tone, with back- 
grounds of plain colour, and in- 
cluding one three-colour, and 
four four-colour line illustrations, 
and a reproduction of a bottle 
in three colours. 

“Ingenious though the use of 
colour is,” says Kemsley House, x 
“it by no means exhausts the = 
technical colour-printing re- " 
sources of the Daily Record, 
which leads, as it led in the inter- 
war period, the whole newspaper 
Press of Great Britain in the use 
of two, three and four-colour 
work.” 

Agents for Stergene are Red- 
heads Advertising Ltd ae 


in this country, will be handled 
at Manchester 

Mr. J. W. Burgess, formerly in 
charge of the London office of 
Wilson (Advertising) Ltd., has 
been appointed manager of the 
new branch. 

The new offices have been 
decorated by Mr. Alexander 
Waugh, formerly of the J. Arthur 
Rank Organisation. 


Club De Sans-Club 


Anvil Press Ltd. are sole 
British representatives of the 
French organisation, Club de 
Sans-Club. Publications include 
(in English and French editions) 
Les Auberges de France. Due in 
the spring is a new guide to 


The Journal of the Public 
Transport Association has been 
taken over by the publications 
department of Frank Mason & 
Co. from the January issue. 
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James Greenwood F. 


P. Bishop 


lan Harvey 


R. E. Sims 


K. Lewis 


These Advertising And Publishing Men 


Will Be Election 


A number of men engaged, 
or formerly engaged, in adver- 
tising and publicity will be 
candidates at the General Elec- 
tion to be held on February 23. 

Prospective candidates include 
several prominent men in the 
advertising world. Those so far 
adopted include: 

F. P. Bishop (Cons., Central 
Harrow), general manager, News- 
print Supply Co., chairman of 
executive, Advertising Associa- 
tion. 

J. M. Greenwood (Cons., 
Southwark), managing director, 
James M. Greenwood (Adver- 
tising) Ltd. 

i= Harvey (Cons., East 
Harrow), director, W. S. Craw- 
ford Ltd. 

John Rodgers (Cons., Seven- 
oaks), director, The J. Walter 
Thompson Co. Ltd. 

Sinclair Wood (Liberal, Slough 
and Eton), director and vice- 
chairman, Pritchard, Wood & 
Partners Ltd j 

4 . Doncaster (Liberal, 
Macclesfield), director, Textile 
Mercury Ltd., publishers, Man- 
chester. 

Norman Dodds, M.P. (Labour, 
Dartford). Formerly in the pub- 
licity department of the Co- 
operative Wholesale Society. 

John Freeman, M.P. (Labour, 
Watford), advertising consultant. 

A. Campbell Johnson (Liberal, 
Salisbury), director, Nicholas 
Kaye Ltd.. publishers, and of 
Johnson, Crosse Ltd., public rela- 
tions consultants 

Kenneth Lewis (Cons., New- 
ton, Lancs), formerly managing 
director, Arks Publicity Ltd 


British Transport And 
Election Posters 


British Transport Commission 
policy in relation to election 
posters is the same as always, 
that posters of a controversial 
nature will not be permitted on 
railway property, or on any ad- 
vertising site controlled directly 
or indirectly by the Commission 

This does not exclude posters 
announcing the time and place 
of a political meeting 


Sydney K. Lewis (Labour, S.E. 
Leicester), public relations officer, 
Associated British Picture Cor- 
poration Ltd. 

Kenneth Lioyd (Cons, Caer- 
philly), formerly an advertising 
agent. 

Gilbert McAllister, MP. 
(Labour, Rutherglen), public re- 
lations consultant and journalist, 
formerly a director of E. Walter 
George Ltd. 

David G. Packham (Labour, 
Chichester), journalist, printer's 
and advertising representative, 
1936-39. 


R, E. Sims (Cons., Bristol, 


Candidates 


S.E.), managing director, Merritt 
Advertising Service Ltd 

T. C. Skeffington-Lodge, M.P. 
(Labour, Bedford), public rela- 
tions officer in the coal trade, 
one time advertising and publi- 
city representative. 

e Spencer (Cons. and 
Nat. Liberal, Barnsley), formerly 
principal of an advertising 
agency. 

Alan Tillotson (Liberal, Bolton 
W.), youngest son of Mr. F. L. 
Tillotson, chairman of Tillot- 
son's Newspapers, Ltd. 

F. Wilson-Temple (Labour, 
Spelithorne), publishing and ad- 
vertisement manager. 


Print Labour Shortage Hampers 
Periodical Expansion 


Some periodical proprietors 
are hampered by labour short- 
age in printing works in making 
plans for expansion from March 
1, when paper for periodicals is 
freed. Even firms with their own 
plants find difficulty in getting 
labour 

Some popular periodicals such 
as Woman, Illustrated and John 
Bull (Odhams) are reverting to 
larger formats. One trade paper 
group is faced with a conflict 


Derricks On “PunclY 
Readership 


A Punch readership of 
5,460,000 has been estimated by 
Paul E. Derrick Advertising 
Agency Ltd. research department 

Based on questions asked—at, 
various centres-—in the house, in 
the streets, and part-house, part- 
street. a first survey indicated a 
readership of 5,630,000, the 
second 5,260,000, and the third 
5,490,000 

The investigation indicated that 
the number of people who see 
Punch in the home only are: 
AB class, 771.000; CDE class, 
1.319.000 

In addition. to this home 
readership, it was found that the 
readers who saw Punch outside 
their homes comprised: AB, 
680,000, CDE, 2,690,000. 


between readers who want the 
pocket size retained, and the 
advertisers who are pressing for 
a larger area. 
Publications which will in- 
crease sizes from March include 
Woman's Own (Newnes), 
Page size to be 12 in. x 9 in, 
with more editorial and adver- 
tising pages. Better quality 
paper will be used 
Woman's Magazine, Boy's 
Own Paper and Playways 
(Lutterworth), page size to be 
8} in. x 64 in. 


John Rodgers 


Sinclair Wood 


C.D.NA General 
Manager Here 


The Canadian Daily News- 
papers Association has not yet 
accepted an offer to nominate a 
representative to the Canadian 
Dollar Sterling Board. The 
matter is to be decided at the 
annual meeting of the Associa- 
tion later this year. 

Mr lan H Macdonald, 
general manager of the Associa- 
tion, is in London now starting 
a six weeks’ tour of Britain, 
meeting British advertisers and 
business people who are inter- 
ested in the Canadian market. 


“SALES STORY 
WITHOUT END” 


Latest promotion folder for 
Woman's Own, published by 
George Newnes Ltd. is entitled 
“A Sales Story Without End.” 
It features a letter from Mr. Jack 
Younger, managing director, 
D. C. Cuthbertson & Co. Ltd... 
stating that a back cover adver- 
tisement for Fleming Reid & Co., 
Scotch Wool and Hosiery Stores, 
drew 3,108 inquiries, and that 
these were continuing almost 
seven months after the date of 
insertion. 


Sales of the Christmas Number 
of Radio Times were 8,535,534 
copies. 


NEW DESIGNS RULES REMOVE COPYRIGHT 
PROTECTION DOUBT 


The Board of Trade have 
issued the Designs Rules 1949, 
which came into operation on 
January 2, which prescribe the pro- 
cedure for registration of designs 
and in other proceedings under 
the Registered Designs Act 1949 
Rule 26 states that there shall be 
excluded from registration under 
the Registered Designs Act 1949 
designs to be applied to any of 
the following articles: 

“printed matter primarily of 

a literary or artistic character. 

including bookijackets, calen- 

dars, certificates, coupons, 
dressmaking patterns. ercetines 
cards, leaflets, maps, plans. 
postcards, stamps, trade adver- 


tisements, trade forms, and 
cards, transfers, and the like.” 


The uncertainty which has 
existed in the industry for nearly 
40 years as to whether such de- 
signs were protected under the 
Copyright Act 1911 or were 
without protection unless regis- 
tered as designs is thus at last 
removed. It is now clear that in 
so far as they come within the 
terms of the Copyright Act 1911 
these designs will be entitled to 
protection under that Act 


This amendment of the law is 
one which the British Federa- 
tion of Master Printers has urged 
for many years. 
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ADVERTISER'S WEEKLY 

Harris Has Own 

Direct Mail 
Business 


Mr. C. N. lan Harris, chairman 
last year of the British Direct 
Mail Advertising Association, has 
resigned his 
posijon as 
publicity 
manager. 
Gestetner 
Lid., where 
he has been 
for 20 years, 
to develop 
his own 
business in- 


terests m 
London and 

4 Cambridge 
Mr. Harris 


is managing 
director of 
a company 
whose registration was announced 
last week, Bisley’s (Consultants) 
Ltd., sales promotion and postal 
advertising, which has offices in 
Cambridge and will open London 
premises this month 

Last October Mr. Harris took 
control of Southdown Hygienics 
Ltd.: he controls two other busi- 
nesses in Cambridge 


C. N. lan Harris 


Aadvertiounent 


Answers Leader 


Following reports that 
woman who recovered from an 
anesthetic during a total power 
cut and consequently thought she 
had gone blind, the Sar, in a 
leading article, asked: “No doubt 
there are technical difficulties to 
be surmounted but what is 
being done to solve this urgent 
problem?” 

The reply came five days later 
when Chloride Electrical Storage 
Co., Lid. (agents: London Press 
Exchangs) inserted an 8 in. dc 
in the Ster drawing attention to 
their Keepalite emergency light 
ing equipment. Keepalite is ad- 
vertised normally in hospital and 
professional journals 


4% 


“Relations Between 


Agents 


And Display Producers 
Could Be Improved” 


At the ninth annual meeting of 


the Association of Display 
Producers and Silk Screen 
Printers and the first general 


meeting of the Display Producers 
and Screen Printers Association 
Litd., it was announced that Mr 
Winstan Gordon is again presi- 
dent and Mr. A. W. J. Lindsell- 
Stewart vice-chairman 

New secretary of the Associa- 
tion is Mr. L. G. Parker, who 
has been appointed following the 
resignation of Mr. A. G. Green 
(Mr. Parker is also secretary of 
of the Association of Specialised 
Film Producers.) 

At the luncheon preceding the 
business meetings, Mr. Gordon 
alleged that advertising agents 
had still much to learn about 
display in advertising There 
was, he said, room for improve- 
ment in the relations between 
agents and the members of the 
Association; they could work to- 
gether in greater harmony for the 
benefit of advertising More 
than 75 per cent of the publicity 
supplied to the entertainment 
industry, he claimed, was pro- 
vided by members of the asso- 
clation. 

At the business meeting, Mr 


Gordon said that membership 
now comprised 114 full members, 
16 additional full members, and 
20 associate members, a total 
imecrease of some 334 per cent on 
the previous year. The provincial 
branches were developing vigor- 
ously, the North Western with 
some 4) members, and the 
Midlands with about 20. Pre- 
parations for new dranches in 
Yorkshire and the South West 
were in hand 

The past year had seen the 
completion of an apprenticeship 
scheme to improve the intake of 
junior labour Member firms 
employed approximately 1.800 
craftsmen 

The new council consists of 
Messrs Gordon, Lindsell- 
Stewart, Leon Goodman (imme- 
diate past chairman), H 
Middleton (chairman, North 
Western Branch), J. W. Stage 
(chairman, Midlands Branch), 
H_ L. Parsons, F. J. LeMay, R 
Foster, H. Gareth Scott, H 
Ashford Down, J. Floyd, and H 
Rowland 

The Association's new offices 


are at 3 Portman Chambers 
Baker Street, W.1, (Welbeck 
S711.) 


P.R.O.Must Organise Two-WayFlow 


“Whatever type of organisa- 
tion he works for, the P.R.O. is 
responsible for a two-way flow 
of information between his prin 
cipals and the public.” said Mr 
B. D. Copland of Research 
Services Ltd. at the first lun 
cheon meeting of the Institute of 
Public Relations on Tuesday 

“The outward flow has been 
developed to a high degree of 
efficiency, but the flow in the 
opposite direction from the 
public to the company or depart- 
ment—still leaves much to be 
desired,” he added 


Mr. Copland 
public opinion research was 
justified by the opportunity it 
gave to imterpret the attitudes 
opinions and needs of the public 
to large, fundamentally imper- 
sonal bodies 

There were still people who 
imagined that a knowledge of 
what people were thinking could 
be obtained by some mysterious 
process akin to crystal gazing 
But the only satisfactory way of 
finding out what people were 
thinking was to go and ask them 


thought that 


DISTRIBUTION CENSUS CERTAIN, M.P. TELLS I.S.M.A. 


“Whether you lke or don't 
like the idea of a census of distri- 
bution, you are going to have one 

whatever Government is fe 
turned by the general election,” 
forecast Mr. Herbert Butcher, 
National Liberal M.P., address- 
ing the London branch of the 
Incorporated Sales Managers’ 
Association last Thursday, on 
“For and Against the Census of 
Distribution.” Mr. Butcher is a 
member of the Association 

The demand for the census 
came to the country through the 
caretaker Government, piloted by 
Mr. Churchill 

It would be wrong, said Mr 
Butcher, for business people to 
accept the census in a grudging 
way After co-operating they 
should demand that the material 


they have provided should be 
swiftly and accurately tabulated, 
and published in the interests of 
all business 

In the light of the information 
which is available to the Ameri- 
manager, compared 
with the amount available to his 
opposite number here, that is 
probably the right thing to do,” 
suid Mr. Butcher 

The census of distribution 
would discover the number of 
shops of different kinds in each 
town, the total turnover and 
labour force, and, nationally and 
regionally, the numbers of men 
ind women in different kinds of 
business, their wages, stocks 
carried, and margins of profit on 
different items when sold through 
different outlets. The census 


can sales 


would link with the census of 
production, and would let us 
know whether we were planning 
an inflationary or a deflationary 
economy 


The first census would not be 
very helpful, but its value would 
increase year by year 


Possible objections were that 
confidential information would 
pass into the hands of Govern- 
ment. and be used for the wrong 
purposes; everybody was fed up 
with making compulsory returns; 
a census might lead to shop 
licensing; it might eliminate the 
smal! trader; the figures provided 
might be used to draw false con- 
clusions; and that it would cost 
more than the nation could 


afford 
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DOLAN HEADS 
DOLLAR COMPANY 


Details of a new move to com- 
bine European production and 
American merchandising tech- 
niques for $6 million sales in the 
American market in three years 
are announced with the forma- 
tion of a new corporation 
Gray's of London, Inc 

This corporation will sell trish 
linens, British carpets, woollens, 
worsteds and furnishing fabrics. 
It is a joint subsidiary of The 
Hambro Trading Co. of America 
Inc., and Gray's Carpets & Tex- 
tiles Ltd., the $10 million British 
textile combine, headed by Major 
E. Beddington Behrens, which 
controls sixteen manufacturing 
units in Great Britain and 
Northern Ireland 

Chairman of the Board is 
Major Beddington Behrens, and 
president is Mr. Patrick Dolan. 

Sales for the new corporation 
will be conducted from head- 
quarters at 17 East $4th Street. 
New York City, which are now 
under construction Linen and 
handkerchief sales will be from 
17 East 37th Street, New York 
City, under the Irish Linen trade- 
marks of Murphy and Stephenson 
and Henry Matier. Gray's car- 
pets and furnishing fabrics will 
be soid nationally out of the anew 
Hambro House of Design. 


Greetings Cards P.T. 
Amended 


Alterations to purchase tax on 
certain kinds of calendars, post- 
cards, and greeting, wedding, 
gift, and invitation cards, are 
announced by the Treasury in 
Purchase Tax (No. 7) Order, 
1949, which comes into operation 
on February 

“Decorated” cards and calen- 
dars—including those which re- 
produce pictures more than 100 
years old and have hitherto 
borne a purchase tax of 664 per 
cent are now chargeable at_ 100 
per cent 

Those articles which, “except 
for any crest, device, or mark 
indicative of a particular busi- 
ness or body of persons, do not 
incorporate any picterial repre- 
sentation, any decorative pattern 
or device.” continue to pay 334 
per cent, as do diaries “and 
similar articles.” 


Naldrett Press Sold 


A. N. Holden & Co., Ltd., have 
disposed of their interest in the 
Naldrett Press Ltd. to Mr. Harley 
V. Usill and his associates 

Mr. Usill has been connected 
with the Naldrett Press Ltd. from 
its inception, and since May 1949 
has deen director and gencral 
manager; he is now managing 
director of the company, which 
will operate from 29 George 
Street, W.1 


My Garden has 
Hillier House, 
Guildford, Surrey 


moved to 
Hillier Road, 
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CLUB NEWS 


No Conference In 1950, But Clubs Will 


Back 1951 Convention 


C.D.C., AT 


SOUTHAMPTON, ASKS AD. 


ASSN. FOR FULL DAY OF SESSIONS 


The Club Development Com- 
mittee of the Advertising 
Association, at its meeting at 
Southampton on Saturday, 
decided unanimously, in view of 
its expected obligations in respect 
of the 195! International Con- 
vention, not to hold a Clubs 
Conference in 1950 

Members pledged themselves 
to support the Advertising Asso- 
ciation in -relation to the 19%1 
Convention. 

The director of the Advertis- 
ing Association (Mr. Drummond 
L. Armstrong), announced that 
the Association had been in con- 
tact with the Commonwealth 
countries and the United States, 
and there was every indication 
that the International Conven- 
tion would be well supperted. He 
hoped there would be many 
delegates from overseas clubs. In 
that event, one of the specialised 
items of the Convention might 
well be an International Club 
Session, for the time had arrived 
when the Club Movement in this 
country ought to extend its rela- 
tionship with the clubs in other 
countries. It must be empha- 
sised, however, that the Conven- 
tion programme would be in the 
hands of an Organising Commit- 


tee 

The chairman of the Club 
Development Committee (Com- 
mander Alan Robertson-Mac- 
donald) moved that representa- 
tions should be made to the 
Advertising Association Conven- 
tion Organising Committee in 
favour of a full day during the 


Fashion Expert On 
“ Common Cents ” 


“Husbands don't say “You are 
lovely to love. They say “My 
God, I'm tired' What have you 
got for dinner?’™ 

This was one of a number of 
amusing obiter dicta heard by 
the Publicity Club of London on 
Monday during the course of a 
talk on “Common Cents in Ad- 
vertising.” 

The speaker—Mrs. Doreen 
Day, fashion and promotion 
director of the T. Eaton Com- 
pany of Montreal, Canada's 
largest retail organisation— 
urged that advertising should tell 
people, and especially women, 
what they wanted to know about 
the product. It should be ad- 
dressed to the lift-girl, the nurse, 
the school teacher; not merely to 
the woman who was glamorous 
and lovely. 


Convention being allocated to 
Clubs’ sessions. both national and 
international This was carried 
unanimously 

it was further proposed that 
the chairman and director be em- 
powered to take whatever action 
may be necessary to ensure that 
the Club Development Commit- 
tee’s views are adequately repre- 
sented on the Convention Organ- 
ning Committee 

The delegates were the guests 
of the Southampton Borough 
Entertainments and Publicity 
Committee at a luncheon at the 
Polygon Hotel. Councillor C. | 
Brighton (chairman of the com- 
mittee), presided, and the Mayor 
of Southampton (Ald. PL W 
Blanchard) welcomed the dele- 
gates 

On Saturday evening the dele 
gates were the guests at a dinner 


given by Southern Newspapers 
Lid Mr. C. F. Carr, general 
manager. Southern Newspapers 
Ltd.. was in the chair and also 
present were Mr. R. R. Gleave, 
deputy general manager and 
editor Southern Daily Echo. Mr 
R. Baker, advertisement manager- 
in-chief. Southern Newspapers 
Ltd. Mr. G. W. Sanders (chair 
man of the Southampton Publi 
city Club), Mr. H. F. S. Kimber 
(secretary of the Southampton 
Publicity Club) and Mr. H. Jack- 
son Seed, Southampton Enter 
taimments and Publicity Officer 

The toast of “The Town and 
Port of Southampton” was pro 
posed by Mr. Drummond I 
Armstrong, the Mayor of South 
ampton replying 

The chairman submitted the 
toast of “Our Guests” to which 
Commander Robertson - Mac 
donald responded 

Commander Robertson-Mac 
donald presented his predecessor 
as chairman of the Club Devel- 
opment Committee, Mr. John 
Newcomb, with an inscribed 
silver cigarette cuse, a gift from 
the Committee in recognition of 
his work 


Anonymous 100 Gns. To Regent Club 


Following Lord Kemsley's gift 
to the Regent Advertising Club 
of £1,000 to inaugurate a £10,000 
Endowment Fund, Mr. J. H 
Brebner, president, has received 
a cheque for 100 guineas from 
an agency (which desires to 
remain anonymous) on condition 
that nine other agencies each 
subscribe a similar amount 

Mr. Brebner has issued an 
appeal to leaders in the adver- 
tising and Press world, in which 
he states that the lease of the 
club premises expires in 1954, 
and it will be impossible to 
renew at less than three or four 
times the rent now being paid: 
owing to increased costs it is 
impossible to balance the budget 
out of existing resources; inten 
sive membership drives have 
been undertaken and subscrip- 


. 

Children’s Party 

At the Publicity Club of Leeds 
Children’s Christmas party, held 
last Saturday, the young guests 
were welcomed by the chairman. 
Mr. Stanley Gray (The Yorkshire 
Post) and Mrs. Gray. The event 
was organised by the social com- 
mittee, under the chairma,ship 
of Mr. Henry J. Sutcliffe. Mr 
eR Strachan and = Mrs 
Strachan, arranged the entertain- 
ment 


Mr. A. C. Sturney. publicity 


manager. Mond Nickel Co 
addressed the Berks and Bucks 
Publicity Club last Thursday on 
“Advertising and Sales Manage- 
ment Should Pull Together.” 


tions have been increased, but it 
is considered unlikely that mem- 
bership can be increased a great 
deal; an endowment fund of 
£10,000 would help to offset the 
cost of an increased rental, or 
make it possible to purchase an 
alternative building 

Mr. Brebner then has this to 
say: “If this club, which has been 
in existence for 26 years and has 
done so much for the younger 
people in advertising, were forced 
to close, it would be a tragedy 
and a great loss to the advertis 
ing industry There is no other 
club in Great Britain which per- 
forms the function of the Regent 
Advertising Club.” 


£250 IN PRIZES 

The Publicity Club of Ireland 
has raised just over £250 for 
prizes at its Publicity Costume 
Ball, to be held on January 23 
Prizes will be given in 37 classes 
for costumes advertising the pro 
ducts of those giving the awards 


ADVERTISER'S WEEKLY 


Planners And 
Hoardings 

Provided planning permission 
is obtained to display an adver- 
tisement, the advertiser is not 
lable for a development charge 
of any kind, said Mr. Desmond 
Heap, Comptroller and City Sotict- 
tor to the Corporation of Lon- 
don, when addressing the Publi- 
city Club of Leeds last week on 
“Advertisement, Amenity. and 
the new Planning Act.” 

When deciding whether to give 
permission for the display of an 
advertisement, Mr. Heap said 
the planning authority must con- 
fine itself to two considerations, 
public safety and amenity 

He doubted whether advertise- 
ments greatly distracted a driver's 
attention, and the more clustered 
together, the less likely they were 
to distract, for the driver tended 
to ignore the lot 

But such a hoarding was more 
likely to offend against amenity, 
and was therefo.e better con 
trolled on that basis 

As to the “interests § of 
amenity.” the regulations made 
it clear that no note need be 
taken of adjacent advertisements 
Thus one advertisement could 
not prejudice an application for 
another, but the controlling 
authority was entitld to con- 
sider a site as if there were no 
other advertisements about, with 
the result that it was no use 
arguing that “one more would 
not make any difference.” 


How Small Trader 
Should Advertise 


“The foundation of a trader's 
advertising should be a live 
masling list,” Mr. W. J. Seymour 
told the Advertising Club of 
Oxford last week during a talk 
on “Planning a small advertising 
scheme.” 

“Prepare a good quality leaflet 
and offer it to your public in any 
way you can—through the Press. 
posters, cinema, point of sale, or 
other means at your disposal,” he 
advised ‘Select your approach 

if the commodity has half-a- 
dozen uses, concentrate on one 
of them.” Direct mail letters 
should be good, short and to the 
point. He could not understand 
why the business reply card was 
not used more often 


This exhibit at the 
Schoolboy's Own 
Exhibition, on the 
British Federation 
of Master Printers 
stand, was lent by 
the Monotype Cor- 
poration and 
shows, through a 
microscope, the 
Lord's Prayer cut 
on a 12 point em, 
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NEWS ABOUT PEOPLE 


Olive Hirst To Sells Board : 


Harvison Joins Young & 


Edit “Leader” =: 


Jacobson To 


Rubicam : Harwood A Condé Nast Director 


Miss Olive M. Hirst has been 
appointed a director of Sells 
Ltd., and is the first woman to 
join the Board. 

She joined Sells Ltd. in 1931 
in the overseas department, and 
later became secretary to H. G. 
Wood, the present chairman and 
managing director. 

She inaugurated their film and 
screen advertising department 
and recently has been assisting 
Mr. Wood in view of the rapid 
expansion of business 

Miss Hirst was appcinted 
chairman of the membership 
committee of the Publicity Club 
of London in 1946, and during 
her term of office over 900 new 
members have joined the club 
She has also assisted the 
membership committee of the 
Advertising Association 

. . * 


W. D. Milme has been ap- 
pointed assistant advertisement 
manager, Derby Evening Tele- 
graph. Before joining the Tele- 
graph in 1939, he was with the 
Staffordshire Evening Sentinel 
for nine years 

* * 

Eric Harvison, formerly adver- 
tising manager to the J. Arthur 
Rank Organisation, has joined 
Young & Rubicam Ltd., as an 
account executive 

John C. Dennett, director of 
publicity, is taking over respon- 
sibility for the work of Mr 
Harvison’s department 

* + 

Leslie F. Harwood, genera! 
manager, The Condé Nast Pub- 
lications Ltd., has been elected 
a director of the company. 

* * * 


A. W. Crom. for 18 months 
London advertisement represen- 
tative for The Tailor & Cutter, 
has been appointed Yorkshire 
representative, living at 116 
Huddersfield Road, Brighouse 
(Briehouse $93.) 

), Burns has been appointed 
Lancashire representative. living 
at 1 Clarendon Road. Manches- 
ter 16. Peter Wiseman remains 
Scottish and North of England 
representative 

. * > 

W. Chariten has been an 
pointed oublicitv manager of the 
National Benzole Co., Ltd. He 
joined the comrany in 1935, as a 
trainee, and after the war took 
a course in advertising at the 
London Press Exchange. return- 
ine to the publicity department 
of his own company in 1948 

* * > 


L. G. Pine, manacine editor. 
Burke's Peeraee, addressed the 
Institute of Journalists on Tues- 
day on “Books of Reference.” 


Basil H. Tripp has joined the 
Board of Chantry Publications 
Ltd., proprietors of The Official 
Architect and Planning Review 
and The Tool Trade He has 
been appointed managing editor 
of the latter paper, and will also 
be director in charge of the 
newly-established book publish- 
ing department 

Mr Tripp joined Benn 
Brothers Ltd. in 1923, and during 
and since the war edited in turn 
three of the Benn journals 

* * * 

Stephen Potter, appointed 
editor of the Leader when it 
adopted a new form last April. 
has relinquished the editorship; 
he remains in a consultative 
capacity. 

Sydney Jacobson, who became 
executive editor carly last sum 
me?, succeeds bim 


* * * 


Following a reorganisation at 
Gale & Polden Ltd. G. A Nunn, 
formerly with Aldershot News 
has been appointed provincial 
advertisement representative for 
their services publications and 
the Country Sportsman; 8. M. 
Gilby, late of Taylor Advertising 
Service, Toronto. Canada, has 
been appointed advertisement re- 
presentative for Air Mail 
monthly newspaper of the R.A.F 
Association; and O. J. Rawlings, 
remains advertisement represen 
tative for R. A. F. Quarterly 
farming journals, Royal Counties 
Show Catalogue 1950 


* * * 


Dorothy Lewin, who for nearly 
two years has been in charge of 
the editorial department of 
Scientific Photography & 
Editorial Services Ltd., has joined 
Personal Presentations Ltd 


* * * 


Ernest Cocks, for many years 
a creative worker with Ben John 
son, the York printers. and 
recently chief of publicity to 
Butlins Ltd., has relinquished all 
other interests to join Chelsea 
Studios Ltd 

* * * 


W. H. Mustoe, production 
manager, Women's Wear News 
has become West End representa 
tive of Fashions and Fabrics 
Before the war he was advertise 
ment manager of The Srationer 

* * * 

Phillip Costello has been ap 

pointed assistant to D. ; 

. sales and advertising 
manager, James Beattie Ltd. of 
Wolverhampton 


Olive Hirst 


Ernest Cocks 


S. G. 


After five years as publicity 
manager of British Glues & 
Chemicals Ltd. and associated 
companies, S, G. Willby has left 
their full-time service to establish 
his own business as publicity 
consultant, in which capacity he 
will continue to serve the group 

Before joining British Glues in 
1945, Mr. Willby was publicity 
manager of Murphy Radio Ltd 
In 1933 he founded the house 
journal The Murphy News, 
which helped so much to build 
the commercial and technical: 
efficiency of the Murphy dealer- 
ship policy. During the war he 
produced and edited a com- 
panion staff newspaper The 


OBITUARY 
H. H. HODGES 


We regret to report that Mr. 
Harry H. Hodges, a valued con- 
tributor to ADVERTISER's 
Week y, died suddenly on Tues- 
day last week at his home in 
Hove 

During the past year, under the 
nom-de-plume of T. K. Nichol, 
Mr. Hodges has written the 
articles on technical advertising 
that have appeared each month 
in our Trade and Technical Sec-* 
tion He also contributed an 
article on the same subject to the 
October number of our Supple- 
ment Advertising Presentation. 
These articles have greatly stimu- 
lated interest in technical adver- 
tising, which Mr. Hodges re- 
garded as a neglected field 

The last “T. K. Nichol” article. 
written by Mr. Hodges before 
his death, is to be found on page 
60 of this issue 

Mr. Hodges was a professional 
engineer, who only towards the 
close of his career entered the 


W. Charlton 


Basil Tripp 


S. G. Willby 


‘illby Becomes A Consultant 


Home Murphy News, and for 
some years had charge of the 
company’s extensive welfare and 
works relations organisation. 

Mr. Willby was for nine years 
with Iliffe & Sons Ltd., where 
he edited The Wireless Trader 
and associated publications. 


MORE NEWS ABOUT 
PEOPLE ON PAGE 78. 


T. N. Shame has taken over 
the control of T.U.C. publicity in 
succession to Herbert Trevor 
Tracey, chief publicity officer, 
who retired at the end of last 
year 


(T. K. Nichol) 


field of technical publicity 
ing the war he was an aircraft 
engineer, but on January 1, 1945, 


Dur- 


he joined Dorland Advertising 
Lid. as account executive in 
charge of the department of the 
agency that specialises in engin- 
eering advertising. This post he 
retained until late in 1949. when 
he left Dorlands with a view to 
continuing his work as a technical 
advertising specialist in another 
sphere. At the time of his death 
he had not publicly announced 
his plans. 


A. E. PAIN 


Mr. Albert Ernest Pain, who 
has died aged 80, was for many 
years secretary and a director of 
Linotype & Machinery Ltd. 


Mr. J. G. Fyfe, managing 
director, The Stirling Observer, 
has died, aged 47. 
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, : Rt. Hon. R. A. Butler : Walter de la Mare Lord Horder 
riase- MP. | | 
Lord Vansittart Brig. Fitzroy Maclean | Siegfried Sassoon 
P.C., G.C.8., 6.C.M.G. MP. | 
The Bishop of London Rt.-Hon. L. $. Amery | Patsy Hendren 
P.C. | 
Maj.-Gen. J. F. C. Fuller Edmund Blunden Dorothy L. Sayers 
C.8., C.B.E., D.S.0. 
lan Peebles Dingle Foot Sir John Pratt 
K.B.E., C.M.G. 
R. C. Trevelyan Comdr. Stephen King-Hall Peter Thorneycroft 
Wai MP. 
PEA Maj. Tufton Beamish L. A. G. Strong The Dean of Chichester 
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Convention In Print 


T least oncg each year those engaged in advertising should 
Ax given the opportunity to get together and discuss current 
problems of policy and practice. It is our conviction that 
this is essential to the continued vitality of the advertising business 
It was because we took this view that during the war, when it 
was impossible to organise advertising conferences, we began our 
series of ADVERTISER'S Weekiy Conventions in Print. It ts because 
we hold it still that we have decided to hold another Convention 
in Print this yeer., 

Not for a moment do we suggest that any Convention in Print 
can be quite the same thing as a real conference, at which hundreds 
of advertising men and women meet to discuss, both formally and 
informally, matters of common concern. Much of the value of 
such a conference lies in tne fact that it brings together in one 
place representatives of advertisers, agents, media owners, and 
the ancillary trades, and so emphasises the underlying unity of the 
advertising business—a real unity despite the differences of 
approach and interest that arise from its divisions of function. 
We therefore regret, while appreciating the reasons, that neither 
the Advertising Association nor the Club Movement, largely 
because they are so heavily committed in 1951, can see their way 
to organise a conference in 1950. But a Convention in Print, just 
as much as a physical conference, serves to focus attention on the 
major issues of the year, and it does, as our experience has proved, 
help to stimulate and clarify thinking on the fundamentals that 
cetermine policy 

This year, particularly, a Convention in Print should justify 
itself, for there will be no lack of subjects worthy of discussion. 
With periodicals freed at last from paper control, with a prospect 
of bigger newspapers, there should be a notable expansion of 
publishing and advertising activity, and after the general election, 
whatever government is in power, there are bound to be new 
trends of economic policy to which advertising must adjust itself 

The Convention in Print will, we believe, by providing a forum 
for discussion at the highest level of these and other topical 
questions, render a valuable and necessary service to advertising 


Reinforce B.1.F. Publicity 


HE British Industries Fair to be held in May, being the first 

to take place since devaluation, is probably more important 

as an aid to the export drive than any of its predecessors. Now that 
many countries can buy from us more cheaply, they should be 
all the more anxious to see what we have to sell, and we, because 
we must sell more to maintain and even increase the volume of 
our sales, have an additional incentive to make the Fair a success 
But the importance of the Fair to us is not in itself enough to 
attract buyers. They must be told, loudly and clearly, how im- 
portant it is to them. This is a publicity task so big that the official 
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advertising campaign, vast though its scope, comprising as it 


does some 10 million 
ment 


pieces in 23 languages, requires reinforce- 
Advertisers and advertising agents, even those not actually 


concerned as exhibitors, can and should give all the help they can 


48 a national service 


We endorse without reserve the appeal of the organisers that 
advertisers should mention the Fair as often and prominently as 
possible in their advertising, both at home and overseas, and that 


exhibitors 


should supply stories about 


themselves and their 


products as ammunition for Press publicity on a world-wide scale. 


To-morrow’s Topics 


AN INQUIRY among national 
papers’ circulation departments 
Suggests little cause for alarm 
in the sales drop that some of 
them are experi- 
HARDLY encing While 
A some, though not 
all, admit a slight 
SLUMP falling off, they 
point out that there 
is always a seasonal diminution 
at this time, such factors as the 
end of flat racing affecting some 
papers, the University vacations 
others 
If the figures published, with 
commendable frankness, by the 
Daily Express provide a generally 
valid indication, there is certainly 


nothing to worry about The 
Express's daily average sale for 
November was 4,058,092; for 
December, 4,053,369. Hardly a 
“slump,” this! 
_— —_— _— 
IN HIS ADDRESS to the Publicity 
Club of Leeds, reported else- 
where, Mr. Desmond Heap 
Comptroller and City Solicitor to 
the Corporation of 
“AMENITY = | ondon. made a 
OF BOMBED Po!mt that may be 
of significance to 
SITES”’ those concerned 
with advertisements 
erected on bombed sites in urban 
areas There is now, he said, 
legislation before Parliament that 
provides for the tidying up of 
such sites. It may be that if and 
when they are “tidied up,” the 
bombed sites will take unto 
themselves amenities they do not 
now possess, in which case it may 
be harder to obtain consent for 
the exhibition of advertisements 
on them than it appears to be 
now 
Mr. Heap. incidentally, ex- 
pressed the very debatable view 
that in some instances the large 
advertisements erected on 
bombed sites in London can be 
considered detrimental to adjoin- 
ing properties, even though some 
of the latter are in a war-scarred 
State 


THAT EXISTING sutveys do not 
necessarily give accurate /otal 
readership figures is suggested by 
Paul E. Derrick Advertising in 

Derrick Digest 


FINDING The point arises 
TOT, from a survey of 

AL Punch readership 
READERS 


in which readers 
outside the home, 
as well as in the home, are taken 
into account, the conclusion 
being reached that Punch has a 
real readership far greater than 
present methods of research re- 
veal. Several pertinent questions 
tollow, for example: Can the 
true readership of any medium 
be discovered without concentrat- 
ing the survey on that medium 
to the total exclusion of all 
others? Can the readership valuc 
of any medium be judged unless 
readers are questioned about that 
medium exclusively? Are such 
questions as “Who sees such and 
such media in your home?” real 
evidence of total readership 
values? How far do “short life” 
media benefit and “long life” 
media suffer through a survey 
embracing a great number of 
newspapers and magazines of all 
types? 
— —_— —-— 
DERRICKS go on to express the 
view that every publisher should 
perform his own survey under 
the aegis of an official organisa- 
tion, restricting his 
SEPARATE activities to his 
own ublication. 
SURVEYS and, if he owns 
SUGGESTED more than one 
journal, making 
uninvolved separate surveys of 
each. “It would be necessary,” 
they add, “to avoid burdening 
the survey by any such extension 
as an attempt to evaluate the 
“readership value” of various 
positions on ‘a page, for some 
artists and copywriters can make 
a poor position valuable—and 
others make a good position 
worth little or nothing.” 


THE BUYERS OF THE WORLD'S BIGGEST STORES RECEIVE A PERSONAL copy. OF. 


OB. OL) 


Published June & Decimber Blac A and White pages £100, 


in full colour #150. 


"The ‘National Mapua Co. Lid., 30, Greevener Gardens, SW 
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more pages! 


More pages for readers! More pages for advertisers! The bigger Woman's Own will break 
new ground in reader interest and wield ever stronger influence in the women’s mass market. 


larger type area! 


The page area of advertisements in the bigger and better Woman's Own will increase to 12” « 9”, 
Every advertisement will gain in prominence and impact value | 


better paper! 


The standard of reproduction in Woman's Own has always been high; after March 2nd it will 
reach a new level of excellence—to the benefit of both reader and advertiser. 


bigger circulation! 


THE DEMAND FOR WOMAN’S OWN AFTER MARCH 2nd WILL BE GREATER STILL, 
AND THE EXTRA CIRCULATION WILL MAKE THIS GREAT MASS MEDIUM EVEN 
MORE VITAL TO THE SUCCESS OF ALL CAMPAIGNS DIRECTED TO WOMEN, 
The easing of the paper situation does not necessarily mean that it will be possible to meet every 
advertiser’s requirements. Please plan early, to be sure of the space YOU need in Woman's Own. 


Stuart Mander, Advertisement Director, George Newnes Lid., Tower House, Southampton Street, London, W.C.2. Temple Bar 4363 (40 lines) 
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ADVERTISER'S WEEKLY 


SPOTLIGHT ON HOUSE ORGANS 


Is A Second Colour Worth 


While In House Organs ? 


XPERIENCED editors 
think twice before accept- 


ing the offer of a second 
colour for their house organs. 
The penny plain may be better 
for their purpose than the tup- 
penny coloured. 

When? And why? 

Let us see whether a little 
analysis and classification will 
help decide. 

Let us first divide house organs 
into two main kinds—4a) News- 
papers. (b) Magazines. 

Newspapers do not need two 
colour printing. Indeed, as the 
vast majority of newspapers are 
printed in black only, to print 
a house newspaper in two 
colours would only make it look 
unlike a newspaper. Would this 
matter? I think it would. News 
has a tremendously strong appeal 
for most people, but it must be 
reported while it is fresh, and it 


BRIAN HILTON 


discusses current 
house journals, with 
particular reference 
to the use of colour 


must look as though it is being 
conveyed to the reader with the 
utmost speed. Luxury printing 
does not have that sense of 
urgency 

The daily and weekly news- 
papers of this country all have 
a very similar appearance. Not 
because they have aped one 
another, but because they all use 
the speediest possible means of 
production which imposes within 
narrow limits the same format 
and style. The works or office 
newspaper ought to be driven to 
the same method of production 
and therefore to pretty much the 
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same appearance by the desire 
to be a real newspaper. The 
editors, like the editors of normal 
newspapers, ought to be working 
against the clock and using both 
bullying and persuasion on their 
printers to get news in up to 
the latest possible deadline 

The editor of the house news- 
paper, therefore, ought to be 
sceptical of the value of a second 
colour because it must slow up 
production and bring his dead- 
line forward. 

Magazines can be classified 
into those with (i) a popular 
appeal and (ti) those with a class 
appeal. 

If a works magazine is 
intended to appeal to those 
people who read the large circu- 
lation rotogravure magazines. 
most of which use plenty of 
colour and florid layout, the 
works journal may well follow 
suit. 

If, however, the house organ is 
intended for distribution 
among men who normally read, 


say, The Times or Daily Tele- 
graph The Economist, The 
Spectator or The Sunday 


Observer, colour should be used 
with the greatest restraint, if at 
all. 

This sub-division is an over 
simplification. In between the 
two extreme types of publication 
quoted are a great number of 
journals aimed at “the ordinary 
middle of the road man.” He 
works, but he is not “ working 


class He is intelligent but not 
of the “intelligensia.” He is 
fairly well educated but not a 


” ‘ 


man of “ culture 

If our journal is to circuitte 
mainly among such people we 
compromise If we cannot 
afford colour, it doesn't matter; 
in effective job can be done with- 


out it. If we can afford it we use 
it with discretion, avoiding 
\ulgarity 

* * * 


“Cosmocorp CaLuinc” for 
November contained a striking 
example of the kind of courage 
that makes a journal lively read 
ing Under the heading “A 


Rocket.” a letter from a custo 
mer is published, and his name 
given, in which he violently dis- 
sgrees with editorial policy. He 
concludes 
“We wish to say that we 
like your products ungarnished 


by political quackery and 
would appreciate it if you 
would erase our name from 


your list of readers.” 


January 12, 


1950 


“Cosmocord Calling” is set in 
Old Style and printed on art 
paper. “Not a good combina- 
tion, especially when used with 
Gill Bold for headlines.” 


The reply of the managing 
director is also printed. He quite 
courteously sticks to his guns and 
adds: 

“If, on closer inspection, 
you do not like us, this is to 
be regretted, but we cannot 
very well ram a gag down our 
Editor's throat.” 

Without taking the gag about 
the gag too seriously, one is glad 
to see such nettles firmly, and 
publicly, grasped. 

This journal is set in Old Style 
and printed on art paper. Not a 
good combination, especially 
when used with Gill Bold for 
headlines. 

* * * 


“ LiITTLewoops Review” is 
a slick professional - looking 
octavo magazine with a_ full 
colour cover changed each issue. 
Inside printing is in two colours, 
the second colour changing in 
different formes. Colour is used 
for typeset headings and as back- 
grounds to pictures. 

This journal is set in 8 pt. 
Times in two columns at the 
front of the book but right across 
on some pages. The measure of 
25 ems is too wide for 8 pt. 
Times. I recommend slipping a 
lead through on every page, not 
merely where there is some slack 
to be taken up. 


* * * 


“THe A.E.C. Gazette” is 
another smooth, competent 
octavo magazine, of which the 
contents are mainly short articles 
and news items. Its 24 pages. 
including cover, appear to be 
printed as three eights or else 
as a sixteen and an_  cight 
with the sixteen slit, for the outer 
eight and the centre eight ,carry 
second colour and the other eight 
pages only black. Except for 
the cover, however, the use of 
second colour in the issue I have 
before me is ineffective, and the 
job could well have been done 
as an outer eight in two colours © 
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\\\ Housewives choice 


4 Zanton photo 


Mother does the cooking, but the whole family does the eating. This fact alone provides 
an excellent reason for Alfred Pemberton’s decision to advertise Bisto in the Sunday Pictorial, 
for the Sunday Pictorial goes right into homes all over the country, and is read by the 
entire family. It is read thoroughly too, for Sunday is the one day they have time to 
read newspapers at leisure. 

Well over 4,700,000 copies of the Sunday Pictorial are sold each week. 

Another point which influenced Pemberton’s choice of media was cost of space. 


The Sunday Pictorial’s space rate of * 75d. per inch per thousand is lower than that of any 
other Sunday paper. 


Sunday Pictorial 
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ADVERTISER'S WEEKLY 


NORTHCLIFFE 
NEWSPAPE 


“RH PENNEY, Advertisement Director, NORTHCLIFFE NEWSPAPERS 
GROUP LTD., Carmelite House, London, E.C.4. Telephone CEN. 6000 


We raise our hats t© Men's Hat Promotion Limited 


SPOTLIGHT ON HOUSE ORGANS (cont.) 


JANUARY 12. 1950 


for the cover and a centre forme 
m Clock, only 
* * 

“ Rome: QUARTERLY Maca- 
ZINE” 18 an example of the one- 
colour simple and dignified 
Magazine intended to go to staff 
and to customers. It contains 
news and general ariicles. In 
order to improve the news service 
the editor has appointed a com- 
mittee with representatives in 
each department, and members 
of the organisation are invited to 
go to them with suggestions and 
explains in his October issue how 
to write suitable articles and 
news items, and offers to explain 
why any item rejected§ is 
unsuitable 

This, as almost every house 
organ editor knows, is very 
necessary. The usual difficulty 
in getting news is not due so 
much to lack.of events as to poor 
news sense among the staff, and 
to inability or shyness about 
writing and submitting items 

As this magazine is the journal 


of Tullis Russell | would like to 


see in every issue at least one 
article about paper. It could be 
newsy or it could be technical. 
It could deal with the company's 
own products or plant, or with 
developments in some other part 


of the world. A magazine 
produced by a paper maker 
which contains articles about 


everything but paper is, I feel, a 
mistake. People who buy paper 
afe not unwilling to learn more 
about it. 

* * * 


“ PAXMAN’S Wor-p,” a 44-page 
octavo magazine with two colour 
cover, publishes on its inside 
front cover the names of the 
editor and of all the correspon- 
dents. This is an excellent idea 
It encourages the correspondents, 
it creates a healthy spirit of 
rivalry between them, and it 
reminds folk where to take their 
news or suggestions. This 
feature, presumably, appears in 
every issue —at any rate I hope 
so 

To my mind this otherwise 
excellent mixture of news, 
technical items and general 
articles would be better without 
the poorly drawn headings which 
are occasionally used. I note, 
also, that Spartan is employed 
for at least one heading in com- 
bination with Times Bold. Tut, 
tut! 

An interesting feature of the 
October issue was an article on 
* Printing Pictures.” 


NEWCOMERS... 


“IMPRESSIONS,” house organ of 
The Hazell-Sun Group of 
printers Quarto, 32 pp. and 
cover. Cover in tan and fawn 
with an all-over design made up 
of monograms of Sun Printers 
and Hazell, Watson & Viney 

A competition was held for the 
title with a prize of three guineas 
The selection is weak. The ideal 
title identifies the journal with 


ee ee 


‘Title immediately identifies its 
sponsors with Stork  hrand 
margarine.” 


ts sponsor. Even The Nutshell 
would have been better, as half 
Suggested by one of the com- 
Petitors, Impressions could be 
used not only by any printer, but 


by anybody. Its special associa- 
tion with printing is hardly 
enough. 


Layout is simple and clean 
Text is set in Linotype Basker- 
ville, 9 pt. 2 pt. leaded, two 
columns to the page. 

Articles are longish and deal 
with the group's business activi- 
ties and its executives. The first 
issue included a leaflet question 
naire asking readers what con- 
tents they want. 

* * * 


“THe Stork,” magazine of 


~The British Creameries Ltd.. The 


Craigmillar Company, Ltd.. and 
Van den Berghs and Jurgens Ltd 
This title immediately identifies 
its sponsors with Stork brand 
margarine. Quarto, 32 pp. Out- 
side covers only in two colours. 
yellow and black. Cover picture 
of the first issue is a stork 

Art paper with text ia Times. 
Set two columns to the page 
Various faces are used for head- 
ings, most of them good. But 
why an Old English black letter 
for “In the News”—is the news 
as Stale as that? 

After the inevitable introduc- 
tory article by the chairman are 
articles about the company and 
its products. No general articles. 
except one by an executive on his 
hobby of poultry keeping. News 
and pictures of staff, including 
a page of pictures of the maga- 
zine’s eleven correspondents. 

* * * 


“PRINTER'S PROGRESS,” first 
post-war issue by The Leagrave 
Press Ltd. of Luton Octavo 
16 pp. and cover in three colours 

green, black and red. Coptains 
articles of interest to print buyers 
and users. Text in Times with 
Ultra Bodoni and Gill light 
italics combined in headlines 
which could do with more space 
This heavy Bodoni needs plenty 
of air if the black/white balance 
is to be preserved and the face 
given its full value. 
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Mobilising 
I ee 


Authorities say that no important changes have been made 


TER ee ae one 2? 


— 


“é 


“NTS contentedly carry on the routine of industry that served their ancestors long before the evolution 
of modern man. 
Man in his industry—driven by competition and desire of profit—searches ceaselessly for 


new and better ways of doing every job. 


t= 


In Britain, the Government's new campaign to save export markets by lowering costs and prices, depends 


\ 


on higher productivity which mostly depends on installation of up-to-date plant. 


But the purchase of industrial machinery involves capital expenditure and has many other implications; 


. 


a 


advertising of capital goods should therefore go far beyond the purely technical, it should also reach Top 


Se I a eT 
- - 


De aa 


Management level where decisions for actual expenditure are finally made. 


> 


Undoubtedly first in the list of media for this purpose is THE FINANCIAL TIMES, because it is primarily con- 
cerned with the business aspect of the affairs of the world, and it is read by directors and high administrative 


executives for this reason. 


Industrial Advertising in 


THE FINANCIAL TIMES 


reaches Top Management certainly 


SIDNEY HENSCHEL, ADVERTISEMENT MANAGER 72, COLEMAN STREET EC: 
MONARCH 6833 \ 
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Britain Mechanises Silk-Screen 100°, 


At last, an entirely automatic silk screen printing 
machine has been evolved. It will result in consid- 
erable saving in actual printing; ensure the inherent 
advantages of the process, and allow the printing of 
rons hitherto economically beyond the range of 
silk-sereen; A full description of the machine is 
given in this article by Ernest A. Goodey. 


HROUGH the tenacity 
and skill of two men, one, 
a director of a silk screen 
company, the other an engineer, 
Britain takes the lead in produc- 
ing the world’s first fully 
automatic silk screen printing 
process, achieved on the “Master 
Monarch"’ Silk Screen Printer. 
Considerable changes and 
savings are likely in all classes 
of screen printing during the 
next few years as a result of the 
introduction of this machine, 
manufactured by Screen Printing 
Machinery Co., Ltd..* and Asso 
ciated Transfers Ltd 
In the past, the chief advan 
tage which screen printers have 
been able to offer print buyers 
has been the fact that the process 


is economical for short runs, 
since the cost of preparing 
stencils is considerably less than 


the cost of litho plates or letter 
blocks But this saving 
has been negatived by relatively 
high labour cost of pulling by 


HARRIS ADVERTISING LTD 


band if the quantity has 
amounted to more than a few 
thousand. 


The new machine offers these 


advantages to silk-screen printers 
and print buyers: it will reduce 
the cost of actual printing, and 
will ensure that the advertiser 
can have the solid colours 
associated with screen painting, 
even when he requires quantities 
hitherto too large for economical 
reproduction by the process 
The designing and perfecting 
of this machine has been of a 
particularly exacting nature due 
to the determination of its spon 
sors to persevere until a fully 
automatic unit had been made 
That this objective has been 
achieved is due solely to the 
vision and far sighted tenacity 
of T. H. Youds, chairman of the 
above named companies, who has 
backed the project from its in 
ception, and the ingenuity and 
skill of the inventor, : 
Freeborn of Freeborn 
(Design & Research) Ltd 


Hayes 


diilinchve shewcards, cloves culq-culd ty ‘ol A R R H Ss 


29-30 KINGLY STREET 


The “Master 
Monarch” 


Mr. Youds travelled exten- Printer is the outcome of this 
sively on two continents in a research and experiment. This 
search of a suitable machine. automatic silk screen printing 


He combed America and investi- machine is capable of handling 


gated every likely patent, filed large, or smail, production runs 
both in London and New York with the same continuity as that 
as far back as the year 1906, of ordinary printing machines. 

without finding anything which The machine feeder has only 


fulfilled his requirements to place sheets to a front and 

Unsuccessful in his quest over side register on his feed table, 
sea, Mr. Youds resolved to spon- from which position such sheets 
sor the designing of a machine are taken automatically to a 
which would provide screen registered position under the 
printers with automatic feed. screen, are printed and a‘ter- 
screening unit, and delivery wards conveyed automatically to 

Two and half years ago he 4 delivery table from which the 
invited Mr. Freeborn to produce finished sheets are taken for 
drawings and an experimental racking At any one time the 
prototype to test the efficiency machine may have three sheets 
of the design which embodied ranged along its table-surface, 
the principle of natural harmonic the first being placed to register 
motion and so reduce the strain by the feeder, the second being 


and natural depreciation of the printed, while the third awaits 
machine to a minimum 


The “Master Monarch” (Continued on page 58) 


GOOD TIMING in every printing job calls 
for clockwork efficiency combined with sound 
workmanship and these in turn demand 
responsible personal attention fror start to 
finish. This is a service which we have given 
to National Advertisers for 36 years. We 
create ana produce original showcards, 
posters, cut-outs and novelties by every 
known process. A director is at your service 


— contact us at REGent 3295-6. 


» OXFORD CIRCUS + LONDON W.!I REG 3295-6 
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Mow iw the 
LARGER viry / 


Reavers and advertisers alike will appreciate 
the larger page size (8}" x 6}°) which begins 
with next month’s issue of PLAYWAYS— 
the magazine for the under 10’s.* 

At the same time WOMAN’S MAGAZINE 
and BOY’S OWN PAPER will also go up to 
this larger size already adopted by HEIRESS. 


*Clothes, food, toilet prepara- 
tions, household commodities 
and toys are particularly suit- 
able for advertising in 
PLAYWAYS. 


| automatic device for 
| registration 


| from 
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Britain Mechanises Silk-Screen 100°/, 


(Continued from page 56) 


| ae 


a , ; 


racking at the delivery end. The 
obtaining 
is so accurate that 
copies which have been printed 
up to three times for experi- 
mental purposes cannot be easily 
distinguished from those which 
have received only one working. 

Machine rates can be varied 
300 to 1,200 sheets per 
hour, dependent upon the charac- 
teristics of the surface being 
printed, the types of ink or paint, 
the racking and drying facilities, 
and the various considerations 
which give first-class printing 
Taking all such points into con- 
sideration, a general average rate 
of 500 to 700 prints per hour is 
4 practical output range for 36 
x 24 inch sheets, but there are 


| no mechanical limits up to 1,200 


GEORGE H. PHIPPS, Advertisement Manager 
LUTTERWORTH PERIODICALS 


Telephone > CHAncery 6151-2 


LTD. 


per hour where conditions allow 
such speeds to be used. 

An outstanding feature of the 
machine is its quiet, smooth 
action, and complete absence of 
shock in any of its operating sec- 
tions. This feature has been 
secured in basic design by mak- 
ing all its movements conform as 
closely as possible to natural har- 
monic motion (i.e. that usually 
associated with a swinging 
pendulum), This obviates the 
need for buffers and stops and 
eliminates the noise and shock 
which these cause. The perfect- 
ing of these particular motions 
was responsible for much of the 
research work put into the devel- 
opment of the machine, and not 
only is the resulting action of the 
machine noticeably quiet, but its 
contribution to the avoidance of 
industrial fatigue is a matter of 
considerable importance to pro- 
duction. As a further point also. 
the machine components are re- 
lieved of high working stresses. 
permitting them to stand up to 
long periods of service. 

The machine is equipped 
with a vacuum table which 
secures the sheets immediately 
the feed bar stops and before 
the sheet-grips release. Addi- 
tionally, mechanical hold-down 
straps secure the sheet ends to 
prevent peeling, which so easily 
breaks a vacuum when particu- 
larly sticky inks are being used 
It is anticipated that the machine 
will result in savings of anything 
up to 30 per cent in ink. 

The printing section of the 
machine has a hinged open 
frame adapted to receive a 
special screen-frame 


located by’ 


adjustable stops to secure general 
registration when replacing 
frames after cleaning down, or 
for change of colour. This main 
frame forms the track for a 
double squeegee carriage which 
makes a print in each stroke 
from end to end of the frame 
in either direction. 

The screen frames developed 
for these machines (and applic- 
able to hand tables also) are 
based on a new principle which 
permits the separate registration 
of local areas of the stretched 
silk and the designs which it 
carries. These frames are so 
constructed that the frame has 
full control over the silk. How- 
ever much the silk distorts, the 
frame members hold their posi- 
tions and by subsequent adjust- 
ment can pull the silk along 
small sections of both weft and 
warp to correct either small or 
large areas of error in registra- 
tion, without disturbing sections 
which are correct to register. 


Improved Stencil 


Frame Control 


This improved frame, called 
the “cat's whisker,” allows very 
much more control by the printer 
than is possible with the well- 
known double or floating frame 
with tension screw adjustment 
which allows its inner frame to 
slacken and move with the dis- 
tortion of the silk under atmos- 
pheric conditions, 

Control of the electric motor 
driving the machine is available 
to both feeder and examiner. 
press-button controls being fitted 
at both ends of the machine 

A rise-and-fall feed table, 
readily adjustable by the feeder. 
is positioned to facilitate the 
feeding of sheets into the initial 
hand registers. The power unit 
is Operated by-a fractional horse- 
power electric motor. The 
machine has been tested by 
Endura (Silk Screen Printers) 
Ltd., Boreham Wood, and is now 
in production 

Main quota of the machines 
will for the time being have to 
be exported. The machines are 
likely to have a special appeal to 
silk screen printers in the United 
States and Canada, where they 
will become dollar earners. 
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ae For a planned outdoor campaign 


whether local or regional we can help you. 


Established over 50 years... the largest 


transport advertising contractors in the British 


ES ey ee bts 
we a ee 


Empire...make use of our service and 
the vast transport undertakings 


ander our control 


FRANK MASON «& co. LTD. 


33 NORFOLK STREET, STRAND, LONDON, W.C.2 
‘Phone: Temple Bar 2044 (5 lines). ‘Grams: Affix, Estrand, London. 


Branch Offices at: MANCHESTER * LIVERPOOL + BIRMINGHAM + BRISTOL» ADELAIDE » MELBOURNE « SYDNEY 


‘gon iene: ae .. Soe ; — oe a? ; 
ar - 
2 / 
oe 7 - , i 
ea meaty OF. bey 
4 TB : — 
ae Pe 
x he ¢ oi 
mm wR ; 
a a. ae" .< - 
4 Vo a . 
Zt. VE vet ae \\ oS = | *e a 
- \\ racer — * 
tad ? y ; : 
d Lian! L~ 9 fa \ea NT li | ae 
oy j | 4 +> sb a , 7 af. $\ ae 
by io AMS ey 
os | Ed a8. 0N << gaan | * 
“43 éSnenens a _ = oo » ae «d _ : ‘ of 
= n> * a 
“a ee a 
sat “7 | . — “<9 arse iy 7 ay BY | 
: ’ \ a I | t ‘ > ‘ ; t i te | . , 
2 x Jee / | ———— . 
x : Ff Bigs. : a r, 
; ¥ 5 " } 5 ae 
b | a 
9 hy 
¢ bis Li 
ve ] 
i ee | 
"ibe 7 
bs ee i 
a 
; ee . 
- es 
Co voaam 7 
z * ‘ 
Ss ee MASON | 
i _——— : 
ADVERTISING ra 
Fe 
Ng eee ee 
* 


eRe ESE NS 


eee a 


ADVERTISER'S WEEKLY 


Trade and Technical Publicity — 10. 


TRADE & TECHNICAL ADVERTISING 


Should Agents Handle 


FEW WEEKS ago I was 
invited to address a mect- 
ing of the [.A.M.A. on 
Technical Publicity. Under the 
circumstances, and perhaps 
rather naturally, | adopted as 
my theme that the proper 
course for engineering concerns 
would be to let their agents 
handle the whole of the publi- 
city campaign including the 
creative work in connection with 
advertising, sales, and other 
literature 
The arguments | advanced in 
favour of this proposal were the 
same as those | have been stress 
ing throughout this series of 
articles, namely, that there are 
many inherent weaknesses in the 
system whereby large engineer- 
ing concerns handle their own 
publicity; that there are few 
people in the average factory 
possessing both the necessary 
technical qualifications and at 
the same time the flair for ex- 
pressing themselves clearly in 
writing; that financial considera- 
tions debar publicity managers 
from competing in the open 
market for the best brains avail- 
able, and that for the same rea 
son they are liable to lose their 
most promising talent to com- 
petitors with a bigger purse 
Finally, | produced what | be- 
lieve to be my trump card, that 
it was wasteful to dissipate the 
limited labour available in in- 
numerable publicity departments 
up and down the country, rather 
than to concentrate it amongst a 
comparatively smal] number of 
advertising agencies where the 
men would have far greater 
opportunity to improve — their 
experience, broaden their views, 
and keep abreast of contempo- 
rary practice 
In my innocence | imagined 
my arguments to be unanswer- 
able, and I even half expected, 
at the end of my talk, to be 
swamped with requests to tike 
over the multitude of accounts 
still being handled by publicity 
managers direct 
Imagine my surprise, there 
fore, when speaker after speaker 
stood up to tear my theories to 
ribbons. “It would be impos- 
sible” one said, “no advertising 
agent could ever hope to handle 


What Is A 
Technical Account ? phrases 


engineering company necessarily 
technical advertiser? In my 
opinion the answer is definitely 


Technical 


Aceounts? 


By T. K. NICHOL 


the intricate technicalities of my very definitely 
particular account; it takes years tising, for which many 
to train personnel even in our are already well equipped. 
organisation.” “Agents advertising 


production for which A genuine 
y are well qualified” added a _ tiser, on the other hand. 


uses any 
cal Press, 


account? Is every 


subdued 


Service Fees 
Most Profitable 
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te Compared with consumer 
advertising technical advertisements 
take much longer to prepare. They 
occupy greater space at consider- 
ably less cost. Their preparation 


_ takes a longer time and demands 


a higher standard of professional 

skill. These are only a few of the 
snags which confront engineering 
concerns and agents who undertake 
technical publicity. It is difficult 
to determine the best course of 
action in overcoming these 
lems, but an early solution is 
essential, for never was the “best” 
in technical publicity more neces- 

sary than now. 


consumer adver- able. But not all technical ad- 
agencies vertisers are prepared to pay 


Such fees, maintaining that agencies 


special are already well remunerated by 


could not afford to give me the _ technical knowledge P appro their commissions and trade dis- 
require” said another, priations are mostly spent in the counts. Such advertisers have 
use agents merely for national Press and class maga- often been some of the severest 
and carrying out the zines read by the general public critics of the service agencies 


adver provide 
seldom Under the circumstances, my 
techni- critics were possibly right after 


instead = all, at least many of the publi- 
of comprising a few clever catch 


city Managers present seemed to 


contains think so and, after afl, they 
solid technical matter written by should know. It 
perhaps the most de- engineers 
vastating statement of all was the layouts of the advertisements 
by one advertising manager who for the most 


was, however, 
while rather significant that, after the 
meeting, many of them came to 
discuss their particular problems 


admitted that he had tried vari- and serious in their appeal with me. “I can't keep pace 
ous agents in the past and now Compared with consumer ad with the publications  pro- 
handled all his publicity direct vertising, advertise- gramme” one remarked. “I can't 
As a result of this, I have been ments take much longer to pre keep my staff” said another, and 
lot of thought to the pare. Thev y far greater so on The argument that 
question, and | am_ space of considerably less cost. engineering companies should 


wondering now whether agents They require far more time for handle their technical publicity 
should handle technical accounts their preparation 
Before we can consider 
this matter we shall have to de- 
first of all—what is a of professional skill 


studio direct may be all right in theory 
and production departments, and but in practice there certainly 
demand a much higher standard seem to be plenty of snags. 


It is all very difficult to deter- 
mine what to do for the best 
and this is a very important 
problem for, with world condi- 
tions as they are, never has the 


Agencies often find that such “best” in technical publicity 


engineering accounts are already son with 
ed satisfactorily by agents type with 


manufacturers of motor cars, appropriations 
cleaners radio and cal cost, 
apparatus, and so on, shy of them especially 
are typical examples-—-and many have as much of 
who boast of their as they 
of technical accounts agencies 


that the majority of organised 


of the most famous accounts do not pay by compari- been more necessary than at 
pseudo-technical present In the past, Britain 
f greater built up her export trade when 
and less mechani- foreign competition was far less 


fight fierce than it is to-day. In con- 
they sequence, sales and _ publicity 


- other sort methods which were considered 


few adequate in those days are now 
really no longer good enough. Not- 


handle withstanding this, much of the 


clients fall into this cate technical general- present sales literature and ad- 

which, to my mind, does ly negotiated service vertising still adopts the style 

constitute technical adver fees which e this type and fashion of twenty-five years 
tising at all. Such accounts are of business comparatively profit- ago. 


= by Industrial Buyers — Purchasing Officers — Stores Executives — 
Planning and Progress Engineers. 


Influence the responsible Buyers with your prestige advertising 


“Purchasing ==: 


0 VICTORIA STREET, LONDON, S.W,I 
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There is no substitute 
for WOOL 


—— an agreed fact in the Textile Trade 


There is no substitute 


for The DRAPERS’ RECORD 
or MEN'S WEAR 


their circulation figures 


The DRAPERS’ RECORD---45,500 Per Week 
MEN’S WEAR 13,500 Per Week 


KINGS BOURNE. HOUSE 
229/231 High Holborn 
LONDON W.C.1 
Telephone : CHAncery 6291 
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Let’s talk about te 


We have talked about it and written about 
it for , ears; in fact we are the journal 

in the paint trade. That is the reason why 
we have added the word “ Paint” to our title. 


The veteran “ Oil & Colour Trades Journal” 


has become the “Paint, O11 & Cotour JOURNAL”. 
Type area has been altered to L.S.B.A. 9” x 6}" 


standard. Better paper, wider margins too— 


but no change in rates. 


Tariff from : 
8, LUDGATE BROADWAY, LONDON, E.C.4 
Telephone ; City 4788, 6640 


For further particulars and Rate Card apply :— 


27, Albemarle St., London, W.! 


oe Ses 


FOUNDED 


to-day the most authoritotive textile journal 


COVERS THE WHOLE FIELD OF TEXTILE MANUFACTURE 


EMMOTT & 
LONOON OFFICE: 21 BEOFORD STREET W.C.2 


FOUNDED 13) 
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SCRAP 


Advertisement Manager, Birkett House, 
Phone: REG. 5805 
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in the world 


CO LTD. 31 KING STREET WEST MANCHESTER 3 
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; TRADE & TECHNICAL ADVERTISING 


“Cloth And Clothes” Section On 
The Canadian Market 


| of equipment 


| article entitled 


ECEMBER issue of Cloth 
& Clothes marks a big step 
forward in Bxitish export maga- 
zine production. A special sec- 
tion has been devoted to dollar 
earning ai Canadian markets. 
Attractive editorial layouts——a 
combination of full-colour, sepia, 
and black and white—feature 
garments styled and coloured to 


suit Canadian tastes, further 
characterised by realistic, maple- 
leaf shape cut-outs, and back- 


grounds of well-known Canadian 
beauty spots. A high standard 
of presentation and faultless 
printing—in both editorial and 
advertising pages make this issue 
a worthy ambassador for the in- 
dustry it serves The text is 
printed in four languages, A 
further service is the classified list 

of advertisers 
The magazine is also a tribute 
to the quality of British colour 
printing. 
* * * 


ERIAL photography is play- 
ing an increasingly impor- 
tant part in industrial planning 
and development, both in this 
country and abroad. An article 
in the December issue of British 
Engineering reviews the modern 
cameras, processes, and auxiliary 
equipment made in Britain for 
this type of work, and discusses 
the techniques. Many new items 
and engineering 
products are also reviewed 
* * * 
URREN Paissue of The British 
Printer contains a Ssix-page 
“Advertising is 4 
Glenn 


Science,” by Norman 1 


| who maintains that it is in the 


printer's own interest that he 
should understand the funda- 
| mental principles which guide 


Drysdale & Co., Lid., the 
Engineering Centre, Glasgow, 
on display a selection 
this display 


pump makers 


January 12, 1950 


every detail of copy, preparation 
and layout design. Of copy, he 
Says, “printers. often accuse ad- 
vertising men of being unduly 
fussy about their copy being fol- 
lowed exactly, but this fussiness 
is excusable when it is realised 
what care and thought goes into 
the preparation of even the 
shortest piece of copy.” 

Regarding layout, Mr. Glenn 
Says “It is necessary to set out 
the various disparaging remarks 
which characterise the attitude of 
some printers towards the adver- 
tising man's layout; the old tag 
about “rubber type” pretty well 
sums up the situation Here 
again a rough idea of the many 
principies and considerations the 
agency man must keep before him 
when preparing his layout and 
designing his advertisement may 
show the printer the wisdom of 
taking it more seriously.” 

Mr. Glenn gives lucid exposi- 
tion of the various aspects of 
getting the problems which arise 
between the printer and adver- 
tising men into true focus. The 
article is illustrated with examples 
of modern newspaper, magazine 
and trade and technical advertise- 
ments. 

* * * 


HERE is no need to empha- 

sise the importance of finish- 
ing of all industrial products. 
The Industrial Finishes Exhibi- 
tion 1950, will give an oppor- 
tunity for all manufacturers using 
finishing processes to see at first 
hand how specific problems may 
be tackled. 

The sixty-eight page catalogue 
will deal editorally with many 
aspects of finishing, as well as 
providing information on exhibi- 
tors’ stands 


have arranged to use the 


as @ permanent showroom and have 
of land and marine pumps, and engines 
the equipment is finished in a ranee 


For 
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Fashions: Tabries 


Commeneing with the March 1950 issue, “Fashions & Fabries” 
(formerly * The Drapers’ Organiser”) will appear in a new, 
more splendid and enlarged form —page size 11}° x 8} | Type 
Area 10° 7) corresponding to that of leading “ consumer” 
fashion journals. Magnificently produced, it will contain an in- 
creased number of editorial features covering every section “of 
the women’s Fashion & Textile Trades. The enlarged “ Fashions 
& Fabries” will provide a unique medium/{for advertising ad- 
dressed to fashion buyers of all Department Stores, * Madame” 
Shops, Retailers and makers-up in Great Britain, PRESS 
DATE for the Mareh issue is FEBRUARY 10th, 1950. 
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Dummies and further particulars may be obtained upon 
application to Edgar S$, Sibun, Advertisement Director. 
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TOMNMENCING 


THE NATIONAL TRADE PRESS LIMITED 
Drury Howse, Russell Street, Lendon, WZ SA 
Telephone + Temple Bar 3422 (17 line») Ja 
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ADVERTISER'S WEEKLY 
RIPLEY 
PRESTON 


# ¢o t.To 


USE 


FOR 
T. SMITH & CO 


(INSULATION SPECIALISTS) 
Burton-on-Trent 


to make sure that all executives 
in the food manufacturing industry 
who wart the answer to their 
cold storage problems, know that 
the value of 75 years’ experience 
is at their disposal. 


FOOD MANUFACTURE 


17, Stratford Place, London, W.1 


FOOD ACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


AVPOWMCS 


Atomic by-products are being used in 
research, development and produc- 
tion. As the FIRST atomic journal 
in Europe ATOMICS is essential to 
all connected with science or industry 


LEONARD HILL TECHNICAL GROUP 
Manufacturing Chemiust— World Crovs 
Pevroleum — Paint Manufacture 
Muck Shifter—Chemical Engiaccring 
Building Digest — Food Manufacture 

s— Pottery & Glass — Atomics 
Reference Books Division 

Dictionary of Dairying—ABC. of 

Refrigeration — Food Industries Manual 

(7 itions) — Chemical Industries 22 
iditions). 


All published at: 
17 Stratford Place, W.1 
Specimen copies on request 


TRADE & TECHNICAL ADVERTISING 


AY 1 as a technical mon 
presume to make one of 
two suggestions and a few 
criticusms of technical 
ing as produced by advertising 
agencies First and foremost, 
technical advertising whatever it 
is, chemical, engineering or elec 
trical, must appeal to the tech 
nically trained man, the critical, 
knowledgable man whose out 
look on everything connected 
with his trade is technical to an 
extreme degree. 
Whether we like i or not, 
technical men are “agin” the 
arty type of appeal. One or two 


advertis 


of the younger men may be 
amused at an advertisement for 
an oil purifier being put over by 
the aid of a semi-nude 
female, but generally that sort 
of thing goes down badly 
will militate against the firm in 
the long run, especially if its com 
petitors have less arty but more 
| technically minded agents 

| What agencies often forget 1s 


sole 


that while the non-technical ad 
vertisement for a highly compe 
titive product must command at 
tention first, the technical ad. is 
often sought for diligently by 
men looking for a particular ap 
plication A civil engineer, for 
instance, wants a mobile crane, 
or an electrical engineer wants a 
contact breaker, and each will 
carefully wade through masses of 
advertisements for details of that 


particular product, and he ex 
pects the advertisement to give 
the technical details which the 


bare bones of a directory will not 
provide That fundamental 
difference between the two types 
of advertisement should never be 
forgotten 

Then what does the technical 
man want to find after he has 
gone through the advertising 
pages of a large technical 
journal? First, sound technical 
copy; second, clear illustrations 
preferably cut away and well an 


notated. He doesn't want high 
flown selling copy He doesn't 
want obviously retouched half 


tones or fancy wash drawings 
He doesn't want to be told that 
this particular product is the best 
in the world, or that it is made in 
the largest factory in the world 
or that the firm started in 1660 
He wants technical information 
about the product clear 
und unadorned, and he wants al! 
the facts even to the timest 
detail. He will read them with 
interest because that is his job 
and that is how he thinks, in 
terms of technical detail rmght 
down to the split pin in the 
smallest nut on the tiniest bolt 
He wants information about ser- 
vicing and maintenance, and the 


concise 


and p 


MORE SINCERITY 
MORE FACTS AND 
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This article by David Vine, 


LESS “SLICK” COPY 


ARE FULLY GUARANTEED 


TYPE OB P ACTOMATIC WATER OTETER 


Porm Werer 


@UENINGTON 
Teteptos 
at aideye 16 (3 ines 


. in both the 


Everywhere you go . . 
social world agd business world .. . 
good mixers are popular. 


For almost a half century. the name 
SMITH has been popularly associated 
with Good Mixers. From the small 
3%%-S Mascot to the big 112-S Tilter. the 
World's Largest Concrete Mixer, Smith 
Mixers rate “TOPS” in the industry. 
They are popular with contractors be- 
cause they produce big yardage con 


periods between overhauls. He 
wants to know the output, the 
dimensions, the capacity. He is 


not particularly interested in the 
materials except sketchily, but he 
is interested in the design. He 
not fall for words like 
Husky or Tough; he knows by 
looking at the design whether its 
detail design is sound There- 
fore, give him design details in 
illustrations 

Copywriters must be specially 
careful not only of the words 
they use but of the “tone” they 
infuse into their technical copy 
All blurbs, high faluting writing 
slickness and emotional appeal 
may have the reverse effect of 
that expected. Also the sort of 
copy that produces excellent 
results in one country may have 
a bad effect in another The 
play on the phrase “good 
mixers,” for instance, may go 
down well in America, but I be- 


does 


lieve such copy is not acceptable 
to British technicians, clever as 
it 48. 

The type of advertising which 
tech*ical men abhor is the slick 
and clever type, with almost bril- 
liant copy, smart and stream- 
lined, and as up to date as jive, 
but for all that quite useless to 
the prospective buyer who wants 
facts 

For all that, technical men are 
not afraid of reading lots of well 
written technical copy, so you 
need never be afraid of two 
columns set in eight point if it 
has loads of meat in it, but please 
don’t beg us to send for cata- 


logue 1050, quoting AKBZ 
600/2. More customers are lost 
than gained that way so just 


quote the catalogue number and 
leave it to us to do the rest. 


\ ... from little fellow to 
big brother, SMITHS 
are GOOD MIXERS... 


crete on a fast. efficient production 
basis. They are specilied by engineers 
because of their uniform mix and ab- 
solute dependability. 

Yes sir — Smith Mixers have been 
around a long time. Ask any of the 
users who have associated with them 
throughout these many years. Invaria 
bly. they will tell you ~ trom little 
fellow to big brother, SMITHS are 
GOOD MIXERS”! 


Top: This quarter page has the 
right idea. Below: Copy too slick. 


Straightforward honest techni- 
cal copy is always acceptable, 
with none of the usual feminine 
appeal frills, please. Very few 
technical men can be “copied” 
into buying a product as a house- 
wife can be persuaded into try- 
ing a fresh brand of soap flakes, 
and yet agencies will persist in 
using the same technique for 
both 

Prestige technical advertising is 


of doubtful value in this once 
again competitive world. 
To sum up; let’s have more 


symmetrical and less geometrical 
layouts, more technical appeal, 
more sincerity, more facts, 
clearer illustrations and less ob- 
vious selling. The firm's name or 
trade mark should be prominent 
either in the centre or at the top 
of the page. 
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INTERNATIONAL 


CORRESPONDENCE SCHOOLS LTD 


and the oe ae 


THE SCHOOLS _ International Correspondence Schools renders a world-wide educational service of the 
highest standing. Since its inception 59 years ago it has enrolled nearly 6,000,000 students for Courses of 
Instruction designed to enable them either to pass Examinations vital to their careers, or to improve their 
efficiency and earning power in commerce and industry. 

The importance of techflical training to British industry is greater and more obvious today than ever before. 
The L.C.S. performs an urgent duty in training many of those who, by reason of time, distance, or circum- 
stances, cannot make use of Evening Classes and similar facilities. 1.C.S. postal tuition is independent of 
travel or attendance. It is conducted on the soundest tutorial and ethical principles and has acquired an 


unassailable reputation for integrity and efficiency. 


THE PRESS Large numbers of ambitious men and women enrol for Courses of Instruction on the recom- 
mendation of satisfied students, but it is on Press Advertising that the 1.C.S. chiefly depends for a steady 
influx of new students. Without the support of the Press, “the School” could not have developed from the 
usual small beginning into the vast and ever-growing organization it is today. 

Selection of media for I.C.S. advertisements is made empirically and is based on a dual consideration of 
cost-per-reply and replies-per-insertion. « This factor varies from time to time with every journal and it is 


necessary to insert trial advertisements at regular intervals to test present-day response. A request from the 


1.C.S. for advertising space is therefore either a feeler that might lead to further bookings or an indication 
that present-day response is satisfactory. 

Especially in view of the pressing national need for greater efficiency and increased numbers of qualified 
technicians, it is earnestly hoped thai Advertisement Managers will co-operate as far as they can in meeting 


the reasonable requests of the I.C.S. for advertising space. 


EXAMINATION SUCCESSES. Space does not permit more than a brief reference 
to the many hundreds of 1.C.S. students who in the course of a year pass professional 
examinations as a result of this established method of training. Since the inception 
of the L.C.S., the number of its students who have gained professional status amounts 


to tens of thousands. 


INTERNATIONAL CORRESPONDENCE SCHOOLS LTD - INTERNATIONAL BUILDINGS ' KINGSWAY ° LONDON - WC? 
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ADVERTISER'S WEEKLY 


What Do You Want Your 
Film To Achieve? 


To achieve the best results from films the active 


and intelligent co-operation of the sponsor is 


This article discusses a recent film for 


Pilkington Brothers Ltd., and demonstrates how 


N many ways Pilkirgton 
Brothers are model sponsors 
In the first place they know 
exactly what objects they want 
a film to achieve (alas! this is 
only too rarely the case with 
sponsors); secondly, they decide 
from the start to what audiences 
the film shall be shown when 
completed; and thirdly, they give 
the film producer, the director 
and all his unit, every conceiv- 
able help in the preparation of 
the script and in the shooting of 
the film, 

“Armourplate and Armour- 
light” is the third film produced 


"Mie 


a . OF ; 


SCREEN ADVERTISING WITH A DIFFERENCE 


ERE is the ideal setting for your Screen Advertising 
cinema screen feature enjoying popular acceptance 
the atrention-gripping 
REEL—it has both animation and sound. The advertiser's “solus position’ 


THE TIMES’ presents all 


effective liaison helped to make it a success, 


for Pilkington Brothers The 
first two were made to show to 
interested in the use of 
constructional glass, something 
of the problems of manufacture 
and something of the tremendous 
size of the plant and organisa- 
tion necessary to produce high 
quality sheet and plate glass 

These were technical fliims, not 
entirely self-explanatory, and 
generally used to illustrate a lec- 
ture. They were, however. seen 
by many audiences both at home 
and abroad and achieved great 
success 

When considering the produc 
tion of a third film the sponsors 


those 


is preceded and followed by News, Humour, Sport and Travel! stories, 


CINEMA 
AvbdIE: 
LIKE IT 


WALLACE: PUBLICITY LTD Wallace Centre, 8 Berwick St WL 2 Gerrard 2659 


and this background of sustained interest en- 
sures the undivided attention of an audience of 
millions, in highly receptive mood 
tisement in “SIGNS OF THE TIMES’ is doubly 
effective. thanks to the solid goodwill created 
by this well-established and popular Magazine 
of the Screen 


A member of the Screen Advertising Group of the Associotion of Specialised Film Producers 


a reguiar 
‘SIGNS OF 
interest of a NEWS 


Your adver- 


realised that it was by no means 
easy to explain the properties of 
Armourplate and Toughened 
Glass. They had already experi- 
enced difficulty in explaining, by 
idvertisement, the properties and 
characteristics of this specially 
manufactured glass Neverthe- 
less, the original briefing in its 
clarity and brevity, read some- 
thing like an operational order 
issued by an Army Commander 

(1) It must tel! the story of the 
development of toughened 
glass. 

(2) It must in some way or 
other explain the process of 
toughening 

(3) It must convey to the 
audience the propefties and 
characteristics of the glass 
after processing 

(4) It must show representative 
uses in all spheres of indus- 
try, building, sea and rail 
transport and the home. In 
other words, it must tell its 
own story 

Here was the firm basis for the 

film Then came a comprehen- 
sive survey of the audiences to 
which the film should be shown 
To quote Pilkington Brothers 
we contend that there is 

some place where “Armourplate’ 
Glass is needed in every factory, 
school and hospital in the 
country, and certainly in every 
ship and train. So to start with 
we want everybody connected 
with industry, the architectural 
profession, the building trade, 
shipbuilding and the railways to 
see this film Through the 
medium of our depots, by 
i library and by adver- 
tising we shall let as many people 
is possible know of the film anc 
of its availability on loan 9 
Now for the actual production 
Very careful research on the 
sctual locations was essential, for 
the shooting schedule had to be 
worked out with more than usual 
accuracy in order to fit in the 
widely scattered factories and 


Service 


plants which had to be visited 


JANUARY 


12, 1950 


Photographing and presenting 
glass is one of the film producer's 
most difficult problems. 


The sponsor well understands 
the film producer's desire to be 
in and out of his premises as 
quickly as possible, and this fits 
in very well with his philosophy 
which, if 1 understand it aright, 
is that if you are due for a bad 
headache for a period, it would 
be better to have a “migraine” 
for a fraction of the period. Con- 
sequently a top priority is given 
to the film company's require- 
ments, liaison is effected at a 
high level, with the result that 
should the director want to re- 
turn to a location he has used 
for a retake, the move can be 
done harmoniously and the 
schedule adjusted satisfactorily. 

A contributing factor un- 
doubtedly is the practice of the 
advertising department in send- 
ing out most detailed memoranda, 
which set out the production 
breakdown requirements, tappings 


required for lights, personnel, 
machines and materials wanted 
for the scenes, removal of ob- 
structing impedimenta, painting 


of backgrounds to colours help- 
ful to photography, with dates and 
approximate times of shooting at 
each set-up; and the persons re- 
sponsible at each place for seeing 
the details are carried out; and 
setting out particulars, where 
necessary, of the memoranda of 
authority from the respective 
directors and managers relating 
to supply of materials, movement 


of plant and transport, It works 
wonderfully well and = very 
smoothly 

“Armourplate and Armour- 
light” is a heartening film, for 
sponsors, producers and tech- 


nicians alike. It augurs well for 
the future of industrial films. If 
we could see into 1950 through 
Armourplate Glass we should do 
so with great confidence feeling 
protected against “the slings and 
arrows of outrageous fortune.” 
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ADVBPRTISER’S WBEKLY 


Honor Blackman, star of a Droft fil 
made at Pimewovd, Studios 


Through Theatre Publicity’s vast organisa- 
tion an advertising film can be distributed 
in 4,000 cinemas throughout the British 
Isles. Included in these cinemas is the 
great chain of magnificent Gaumont- 
British and Odeon Theatres, plus the pick 
of the Independently owned houses. 
All films made by Theatre Publicity are 
recognised as the finest examples of 
craftsmanship, because of the exceptional 
quality of their production. This quality is 
achieved by a team of expert technicians: 


art directors, film editors, script-writers 
and camera men. You can be sure of the 
high level of production and exhibition of 


your advertising films when they are made 


and distributed by Theatre Publicity Ltd. 


scot in YT wo 
Sole Contr s of screen 
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Th 0 “Ha yan ees Yaak Sales Message 
fr" thyat A Magic Touch 
ant 


By W. J. COLLINS 
Sales Manager, Theatre Publicity Ltd. 


REET OP 


} OW many of us when using 

paint give a thought to the 
great amount of work and care 
that have gone to its making? 


OLOUR Filmlets are 
sweeping the country. This 
newest technique in screen 
advertising, which brings both 
colour and movement to the 
brief advertising message is 
proving popular with advertisers, 
exhibitors and audiences alike 
Although Filmiets are the 
newest development in the tech 
nique of cinema advertising, the 


Filmlets are naturally more in 
teresting and more effective for 
everyone concerned Audiences 
like them, theatre managers find 
they add variety, to the pro- 
gramme, and advertisers are find- 
ing they have real advantages 

For example, the advertiser 
knows exactly the length of time 
his message will appear on the 
screen—simply because it is on 
film. Each Filmlet runs to 18 


3 story behind the “finished pro Rick 
Even people who use it exten- not # eet ree ie ; 
tems duct” covers a number of years *€¢*. that is 12 seconds of screen 
sively know very little about its - : ing time. The advertiser can con- 
ocdiction oy this Smith & as well as a number of technical rallerg sat ica Coes ‘enn 
>, « ~ -ssage » 9 ’ 
4 ston Ltd. film on paint pro headaches. Film companies have > rs ; 1 ate ad athe peony “ 
alte d . ' : » . 
i duction should prove of immense slways felt that the glass slide, fe ; th ‘-: will yg > . . 
‘4 ‘ slue to those in the building and effective as it is, is not consistent : ‘A ith 1 t _ li —_ th 
allied trades und an handynian with the function of the cinema. Ye tr ha a ae sckly. ss Ps 
fortunate enough to ie it. To introduce a static note into a ete ee compen pent ap : 
‘ ‘ 
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eam ONE SI 


the personal 


The tinal sequence is in colour, 
and what colour! 1 have never 
seen anything quite so striking as 
this massing of colours, which is 
preceded by a Kaleediscopic 
irising of every colour im the 
Hadrian paint range. The film 
was producea by Dan Fish, of 
Films of Industry Lid. Lettering 
of the titles is very striking 


“The Cinema ‘says :- 


a ae 


ier or so ago Dan Fish 

gave me a private screen 
ing of a new film he had just 
completed for an industrial firm 
It js not intended for ordinary 
exhibition but deals in a highly 
technical way with paint manu 
facture. One of its most striking 
sequences is one which ends the 
film and is in some of the best 
Technicolor I have ever seen 


FILMS OF 
INDUSTRY 


Producers of instructional advertising and 
entertainment films. All productions under 
supervision of Dan Fish 


WARDOUR STREET «= LONDON W.! 


Telephone’: GERrard 2332 


medium which is so essentially 
one of movement, and colour 
ippears to be inappropriate—no 
matter how well it is done. For 
years experiments have been 
made with the object of produc 
ing something in the nature of a 
filmlet. But until recently the cost 
of production of such an item 
would have been prohibitive, and 
it could never have been a pro 
position for any advertiser 

This then. was the problem, 
ind it is a problem which has 
been solved brilliantly by the in 
troduction of Filmlets, which 
bring colour, movement and 
vitality to the advertising message 
while initial production costs 
related to the cost of exhibition 
ire moderately low. Filmlets are 
available not only to the national 
advertiser, who may want hun 
dreds of copies, but to the smaller 
idvertiser as well, who may want 
ten or twenty copies only. This 
new screen medium js within the 
reach of every appropriation, and 
fits into any advertising scheme 


Cartoon by Sandy Rees, who was 


“Ingot Pictorial.” 


cessed. Once suitable artwork is 
agreed upon between the adver- 
tiser or his agents, and the studio, 
it can be filmed and put on exhi- 
bition in a relatively short time 
The number of copies, which may 
be needed for an area campaign, 

large scale national campaign. 
or for a smaller area campaign, 
can be quickly and efficiently 
produced, 

Filmlets are flexible both in 
content and in use. They can, of 
course, be made as a static piece 
of advertising, should that be 
desired They can have word 
movement, or live action Or 
they can be made in cartoon. As 
to their use; they can be made for 
a local advertiser, or a national 
advertiser, and can be shown in 
one cinema or a thousand 

It is hardly surprising with all 
these advantages that advertisers 
are seizing upon this new weapon 
for use in area and national cam- 
paigns either as a product follow- 
up for a two-minute film, or as an 
individual campaign 
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ca aor 


a 7 an? Pe all — i 2s oe Tea I . Te OO Bt. ae a 5 (6) Ae = o. ge ee ia . ee Steies a 8 OR f 
MS = 
‘ Se Ee E 

G : rt 
a” A a 
 - e 
q The'Advertisers Weekly says:- ne 
e “ 
* ; 
ee i oo 
4 WON | 
| DOUR STREET OPW 
4 me WAR : 

bad : oe 
2* ; > 
: : Er ae ne s 
- ; ; . 
pi: | - . aT ———— — “Te 
 ) | EE etiam wal f “eh ae , 
: @ quel ft 
a: ai ih ee a > 
ie: . sy | mite: 24S - - rr 
ia a 4a ts oe ll 
ie a — foe 
<7 Ae a anne a =~ || ‘i 
i: 9 es | scteanics 

7 —— ee 

4 I RE (elds Led, ; 
ae —— ee 
. ae . { ° ue) a ee: ae mt yee wa: fe 


a Samim: =~ 72 iaea eS cil 


January 12, 1950 


NEW FILMS REVIEWED 


Safety-First 
Ice Cream 


OW that ice cream is becom-. 
ing an _ all-the-year-round 
food, marketing methods of the 
product have assumed a new sig- 
nificance. It is not surprising. 
therefore, that T. Wall & Sons 
Ltd. should choose a film to edu- 
cate their staff in the correct hand- 
ling of the product, between 
leaving the factory and reaching 
the consumer. The film, “Safety 
First Ice Cream,” shows the 
wrong and right methods of 
distribution. The first part is a 
deliberate exaggeration of the 
don’t care” salesman, and gives 
humorous twist to methods 
that can lead to a loss of 
prestige. In the second part the 
characters are transformed and 
carry out their duties in the pre- 
scribed manner to the advantage 
of everyone concerned in the 
selling chain. It is an excellent 
film of its type. Produced by 
Harold Cooper, Lintas Ltd., the 
film was directed by Geoffrey 
Collyer 


Electricity 
And Heat 


XCELLENT combinations of 
photographs and diagrams 
make the latest batch of three 
educational films; sponsored by 
The British Electrical Develop- 
ment Association, outstanding 
conceptions of cinematic art 
In “Electricity and Heat,” the 
student is reminded that it is the 
loosely held electrons in the 
copper atom which enable electri 
cal energy to be transmitted with 
little loss. . 


High Frequenc 
Heating 


PTNHIS film explains both di 

electric and induction heating 
with actual processes described 
An opportunity is taken to show 
a loaf of bread cooked by high 
frequency current which clearly 
demonstrates that although the 
dough is thoroughly cooked there 
is no crust to the loaf. This film 
should be shown after “Electri 
city and Heat.” 


Electro-Chemistry 


EMONSTRATES the third 
of the three manifestations 
of electricity The principle of 
electro-chemistry is shown as 
being 4 migration of IONS be- 
tween two electrodes. Diagrams 
explain how an electric current 
may be made to break up a salt 
into its § «constituent elements 
From this a simple plating cell is 
described and its effects demon 
strated Industrial applications 
of the principle are shown—in 
the refining of copper and the re- 
duction of alumina to the metal 
aluminium 
All three of the above films 
were made by Merton Park 
Studios Ltd.. in association With 


the Film Producers Guild. The 
producer and commentator in each 
case is F. A. Hoare. The films 
on both 16 and 35 mm are avail 
able on loan 


Ingot Pictorial 
CINEMA 


now being shown, is the latest 
venture in human relations of 
Richard Thomas & Baldwins 
Ltd. The intention is to further 
common interest in company 
activities. Items covered include 
production, developments, educa- 
tion, general interest, sport, and 
social activities, within the various 
works of the company 

Produced by Denis Ward, 
Technical & Scientific Films Ltd 
(in association with the Film 
Producers’ Guild). The general 
editor is Derrick A. Gladwell 


E.A.G. 


are at the 
Pictures! 
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So are the Smiths and 
Robinsons - YOUR 
CUSTOMERS! No 
matter the weather, you can 
always be sure they will be 
there ! Over 15,000,000* of 
them — or more than half 
the total cinema-going 
public ~ can be reached 
through Presburys - the 
firm who first introduced 
the screen to National 
Advertisers. 


The quality of Presburys’ 
production of films and 
slides is unsurpassed - and, 
what is more, they PULL 
RESULTS! 


*Based on 40°., of capacity attendance 


PRESBURYS 


S. PRESBURY & CO.,LTD | 


GLOUCESTER HOUSE 


, 19 CHARING CKOSS ROAD, W.C.2 
Whitehall 360! 
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newsreel, of | 
which the second issue is | 


Symbols of 


Achievement 


Britain may we justly proud 
of the magnificent 
ACHIEVEMENTS of her 


Iron and Steel Industry 


Verity Films Ltd. 

are proud to serve esd” 
the British Iron 

and Steel 

Federation in the field of 


Industrial and Public Relations 


VERITY FILMS 


AN ASSOCIATE OF 
THE FILM PRODUCERS GUILD LTD 
Guild House 


Upper St. Martin's Lane ~ W.C. 
Telephone ; TEM. $42) 
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ADVERTISER'S WEEKLY 


Mainly Personal— 


By CONTACT 


TWO NOTABLE careers 
come into the news with the 
announcement that G. C. 
Ralston, chairman of Lintas, 
retires at the end of the month 
on reaching the age limit and that 
he will be succeeded by R. H 
Siddons 

Half-a-century, and the whole 
of his working life. in advertising 
all with one business, is Ralston’s 
record. Born in Edinburgh in 
1885. he came to the old Upper 
Thames Street office of Lever 
Brothers in 1903. He was fortu 
nate, throughout his career. to 
work with men with a profound 
faith in advertising: the first Vis 
count Leverhulme, Sydney Gross, 
director in charge of Lever ud 
vertising, who fired the imagina 
tion of the young man from 
Edinburgh; and, following Ral 
ston's promotion and transference 
to Port Sunlight in 1911, the 
second Viscount Leverhulme 

A past president of the Thirty 
Club, he is keenly interested in 
N.A.B.S. Everyone who knows 
him will wish him well in his 
retirement 

Siddens, the new chairman 
was educated at Harrow and took 


honours in natural sciences at 
Cambridge All his time has 
been spent on the marketing side 
of Unilever, including a spell in 
Berlin, Warsaw (as sales mana 
ger), Holland, Switzerland and 
a8 marketing director, in Brussels 
During the war he was in the 
R.AF Released as flight lieu 
tenant radar in September, 1945 
he went a few months later to 
Rotterdam as marketing adviser 
to Unilever's Western European 
associated Companies 


ee 

TWO MEN whose careers are in 
timately bound up with the suc 
cess of the Burnley Express and 
News are Richard Hart, adver 
tisement manager for 31 years 
and general manager for 11, and 
his assistant Frank Walsh. to 
whom he has now handed over 
the duties of advertisement man 
ager. 

Both men started their careers 
with the paper, Hart began as 
office boy and graduated to ad 
vertisement manager at the end 
of 1918, at the advanced age of 
18! Five years later, Provincial 
Newspapers Ltd. took control of 
the paper, and on the retirement 


its first appearance 
lo embroidery, 


JANE 


ANDREWS & 


N codl t Arca 


This new colour quarterly which is making 
in March 
knitting and 
edited by Britain's foremost designers 


KOSTER 


MARGARET MURRAY 


The magazine’s circulation of 


- 

50,000 
will reach a specialised feminine market 
of which the interests are concerned with 
dress, cosmetics, food 


* 


Space reservations are now being made and 
advertisers are requested.to contact the advertising 
of the publishers without delay. 


Further details from Mrs. Elizabeth Sambid, » 


WARBURG LIMITED 
35 Wellington Street « Landan - W.C.2 
"Phone: TEMPLE BAR 4873 


? 


is devoted 
crochet and 


and the «home 


Rodnev Hobson 


in 1938 of one of the original 
proprietors, Hart stepped into the 
managerial chair, still in charge 
of advertising. For 31 years he 


has personally conducted all cir- 


culation and sales promotion, and 
has seen the Burnley Express 
grow from 38,000 per week to 
more than 65,000 

At one time a member of the 
Aldwych and Fleet Street Clubs. 
he is on the committee of the 
Lancashire, Cheshire and Derby 
shire Federation of Weekly 
Newspapers, and, like so many 
good provincial paper men, plays 
a very active part in the local life 

Frank Walsh. now 35, joined 
the paper straight from school 
in 1931, and became assistant ad- 
vertisement manager under Hart 
In 1936 he left to go to the 
Leek Post and Times and after- 
wards to the Yorkshire Evening 
News and Reading Gazette as 
representative 

The war took him into the 
R.A.F., and on demobilisation he 
went back to the Burnley Ex 
press, Once again as assistant ad 
vertisement manager 


oS ~~ 

WHO IS” Rodney Hobson” 
Several people have asked this 
since reading his delightful con 
tributions to the ADVERTISER'S 
Weexty Christmas Number 

The answer is that Rodney 
though one would not think it on 
casual acquaintance, for it is hard 
work to make him talk about 
himself—is one of the most 
talented of advertising men with 
i literary bent. Since November 
1948. he has been a copywriter 
with Erwin, Wasey, and before 
that was for more than two years 
issociated with Ted Kavanagh 
script writer Before the 
war he was a script writer in the 
radio department of Saward. 
Baker 

He has contributed to Punch, 
ind has published two books of 
humorous verse. Crazy Pages and 
Caustic Carols is well as 
humorous novel. He Had To Se 
§ Meynell 
once worked in 
department of 
paid a tribute 
48 4 Poet by includ 
ng his name in a joint dedica 
tion of a volume of verse, Fifteen 
Poems For years verses 
ind parodies, in Rodney's play- 
fully satirical vein. have been 
among the plums in Christmas 
Numbers of this journal 

He served with the R.A. during 
the war, and for some time acted 
as Official Observer, reporting 


a5 a 


d 
‘ 
isie Sir Francis 
under whom he 
the publicity 

Gaumont British 
to his ability 


some 


Richard Hart 


January 12, 1950 


Frank Walsh 


actions in Burma and Arakan. 
later, with A. J. Wingrove, 
another advertising man, as art 
editor, he edited the weekly 
magazine Victory for India 
Command. 


x 32 ® 
EVERY YEAR about this time 
it i the pleasant custom of 
Keliher, Hudson & Kearns to 
invite a number of their friends 
to a party. Last year the com- 
pany was rather too big for com- 
fort, so it was planned to have 
two parties instead of one in 
1950, and to provide a buffet 
luncheon. 

As one of the privileged guests 
at one of these gatherings, held 
at the Savoy on Friday, I can 
testify that the experiment was 
successful Everything was 
delightfully informal, and the 
only speeches were one thanking 
the hosts, by Colonel Bunker, 
of International Tobacco Co., 
with a brief response by E. C. 
Keliber, managing director of 
the host company 

The secretary, J. H. Blunt, told 
me that the firm's incentive 
scheme for its employees had 
been inaugurated on January 1. 
it is the intentidn to make the 
details krfown to all likely to be 
interested. but not until some 
months of operation have demon- 
strated, as is hoped, that it proves 
a success 


ie ae 
MY NOTE about Lewis Hart 
the other day may have given the 
impression that his control of the 
advertising and general publicity 
of The Brush Electrical Engi- 
neering Co., Ltd.. is something 
new.’ Actually, of course, he has 
been doing this since 1934. He 
became joint publicity manager 
to them and to the Associated 
British Oil Engines group in 1946 


WEEKS WISECRACK 


“I assure you, Mr. Strachey 
this is the one cartoon 
that hasn't tried to be 
funny about ground- 
nuts.” 
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what we can do! 


DISPLAY OF 

“AIR PHOTOGRAPHY 

at KODAK GALLERIES 

REGENT STREET W.! 
See for yourself the potentialities of Aerial Photography 
at our fascinating collection of air photographs of London 
now on display at the Kodak Galleries, Regent Street. We 
can now offer an aerial photography service which covers 
Southern England; charges from as low as 10 guineas for 


single subjects, substantia’ reductions for quantity orders 


Advertising Agents!! Send your rvxt enquiry to a i EAGLE AERO PHOTOS 
CELLG RAVE COoO- LTD eve ee ee Nr. READING 


sarchin ©& ENGRAVERS ON ALL PLASTICS - METAL WOOD GLASS 
rT: CROWN WOR -<s¢ An -3 -&- 


+ EST#- Quarter of a Century 


estasuisueo 79 vears ADVERTISERS & AGENCIES 
INDIA CALLING ! 


SUN PROCESS WORKS LTD. present compliments 
and invite your attention to the unique service they 
are able to render advertisers and advertising agencies 
interested in the development of their Indian Market. 


. . . . © Correct translation, true-to-the-original setting in 
or Civil Engineering ? vernacular. satisfactory reproduction in the vernacular 
4 press are all difficult to be obtained without closer 
- ee ‘ contact with the Indian conditions and the Indian 
Wen, this mast be your abviithing aediam. Market; but they can be overcome by entrusting 
The caly werllly exttenally cbeuteted qos: * ich Sun P Works who have built 
paper which specialises in ing nothing your servicing to Sun Process wi ve du 
ayes hensive survey of the pre- The National W eekly up a reputation of being a first class block-making 
soit anil. Getemn, to tn Clien enh te mae: += yg firm with skilled workmen—each one a master crafts- 
Engineering world. Its reliable and authentic paper with a record mon-—modern equipment end tong expertense 
information of prospective developments is of 80 years service to No matter how big or small, the same scrutiny and 
of vital importance, particularly to Contrac. —-*h* Industry. attention to details will be paid to all orders received; 
tors, nearly all of whom are subscribers and * and what's more, delivered in thme to catch the schedule. 


sah ee Clients’ satisfaction is our reputation. 
LABOUR NEWS Let’s get together to our mutual advantage 
PUBLIC WORKS & SUN PROCESS WORKS LTD. 
BUILDING WEEKLY oun we 


8. Swadeshi Milis Compound, Off Charal Road, 
69 FLEET STREET, LONDON, E.C.4. TEL. CENTRAL 1328, 3426 Bombay, 4. 
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for CONCENTRATED advertising 


They are bought by people who live in com- 
fortable circumstances in cities, towns and 
agricultural areas. 


The local INDEX Timetable is to them very 
personal — a friend of the family and a con- 
stant necessity. Hence its ‘vital pulling power. 


INDEX A.B.C. TIMETABLES COVER 26 AREAS 
with a prosperous Industrial & Agricultural 
population and selling annually over 


A MILLION COPIES - - 


By using INDEX A.B.C. ay 
Timetables you are % he 
enabled to give con- > 
tinuous dezler support . 

in selected areas. <a 


All-inCoverageat| ~) > 

VERY LOW COST’. 

For full particulars write :- 
JOHN BILHAM 


INDEX PUBLISHERS (Dunstable) LTD. Advertisement Dept 
69 VICTORIA STREET, LONDON, S.W.1 Tel. Abbey 4411 


and at Dunstable, Beds. 


7 


- 
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CURRENT ADVERTISING 


-AddisToJ.W.T.: Arding & Hobbs To 
_Greenly’s: Govt. Account To C.P.V. 


allocation of Labour 


ACCOUNTS MOVING 


to J. Walter Thompson Co., 
Ltd.; Addis Lid. Campaigns for 
Wisdom toothbrushes (nationals, 
magazines and trade Press), 
Addis 88 denture brushes, Addis 
hair brushes, and the new Grippy 
nail brush will appear shortly 

lo Greenly’s Ltd.: Arding & 
Hobbs Ltd... department store 
London evenings, selected South 
London papers, direct mail 

to Colman, Prentis & Varley 
Ltd.: Ministry of Labour's “Re- 
campaign 

lo Smiths’ Advertising Agency 
Ltd.: British Empire Cancer cam 
paign. National dailies and Sun 
days, financial papers and selected 


} periodicals 


lo Conroy Wykes Advertising: 
Alice Edwards Ltd. women’s 
wear; Chantilly (Maternity Wear) 
Ltd.; and John Swell Ltd., dress 
manufacturers, 


NEW ACCOUNTS 
To S. C, Peacock Ltd., Liver- 


pool: John Duckworth & Sons 
(Blackburn) Ltd. Campaign in 
Blackburn area to recruit 


juvenile labour 

To Ripley, Preston & Co., Ltd., 
Manchester: Darwin Laboratories 
Lid.” manufacturing chemists 
(provincials and magazines). 
Norman Evans & Rais Ltd., 
manufacturing chemists (trade 
Press). 

to Gee Advertising Ltd., 
Leicester: R. B. Bradbeer Ltd.; 
Cornish Cruises Ltd 

lo Paul Catcher & Partners, 
Taunton: Farley's Infant Food 
Litd.; Lear, Browne & Dunsford: 
Anning & Mansfield Ltd 

lo Conroy Wykes Advertising: 
P. & L. Miller Ltd.. engineers; 
the Dicrete Association, con- 
crete walling blocks: and Charles 
Townsend Ltd., nurseryman and 
seedsman 


NEW CAMPAIGNS 


For ‘New Life” Oxydol 
(Hediey), jn nationals, provin- 
cials, women’s and general in 
terest magazines, in colour and 
black and white, 48- and 16-sheet 
posters, films, cinema slides, and 
Radio Luxembourg The cam- 
paign started last Friday with 
half pages in the Daily Express, 
Daily Herald, Manchester Daily 
Dispatch, Evening Standard, ande 
Radio Times Agents: Erwin, 
Wasey & Co. Ltd. 

For Thomas Hedley & Co. 
Ltd., announcing Sylvan Tiny 
Flakes, in national dailies and 
Sundays and gravure magazines. 

For Listerine antiseptic, manu- 
factured by the Lambert Pharma- 
cal Co.. in selected provincials 
to mid-July. Agents: Lambe & 
Robinson Ltd, 

For Chivers & Sons Ltd., jam 
manufacturers, colour pages in 
magazines from March for 19*¢ 
For Sharp's toffee, in national! 


| dailies, selected provincials aad 
| women’s and general interest 
| Magazines (colour and black and 
white). Agents: Smiths’ Adver- 


Agency L 

For Ind Coope & Allsopp’s 
Double Diamond ale in national 
dailies and Sundays, ~ class” 
provincials, Picture Post and 
Country Life, 48-, 16-sheet and 
bus-side posters in selected areas 
(including L.T.E sites) and 
special poster sites in the London 
Agents: London Press 


For the Linguaphone Institute, 

in nationals and general interest 
Magazines to the end of Febru- 
ary, and in provincials in Bristol, 
Birmingham and Manchester to 
support demonstrations. Agents: 
S. H. Benson Ltd. 
For the Hatters Information 
Centre, in national dailies and 
general interest magazines. not 
provincials and films, as last year 
Agents: F. C. Pritchard, Wood 
& Partcers Ltd. 

For the Ministry of Labour. 


to announce recent wage de- 
cisions, in drapery, , outfitting. 
footwear and retail furnishing 


journals, New Dawn and Trans 
port and General Workers 
Record. Agents: Service Adver- 
tising Co., Ltd. 

For Galloway's cough mixture 
in national dailies and Sundays, 
and provincials. Agents: George 
Murray (Advertising) Ltd. 

For Spontex sponges made by 
Sponce! Ltd.. in trade and tech 
nical journals Agents: Crane 
Publicity Ltd. 

For Alexander Carus & Sons 
Ltd., makers of sanitary towels 
in women’s magazines. Agents 
Collinson’s Advertising Agency 
Ltd., Leeds. 

For Red Heart Rum, in Lon- 
don evenings, selected provin- 
cials and Scottish dailies, trade 
Press, South African newspapers 
and, for the first time, Rhodesian 
Agents: R. Anderson 
(Advertising) Co., Ltd. 

For South Wales Pari Mutue!l 
Co., ‘football pool promoters. a 
further series of 19 Tuesday 
evening programmes on Radio 
Luxembourg to announce divi 
dends. Placed direct. 

For Eurap Publishing Co.. 
publishers of European Radio 
Programmes, two week-day even- 
ing broadcasts for 13 weeks on 
Radio Luxembourg Placed 
direct 

For Travis & Arnold Ltd., 
timber importers, in timber and 
building trade journals. — For 
Tom M. Scotney Ltd., poultry 
and farm appliance manufac- 
turers. in “class” publications 
Agents: Conroy Wykes Advertis- 
ing. 

For Snow-Goose ices, the 
Alhambra Cafe. Rhyl: Dawn 
Nuts and Fruit. Burton-on-Trent 
and Refrigeration (Western) Ltd 
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NEW CAMPAIGNS (Continued) 


Agents: Good Publicity Ltd. 
Colwyn Bay. 


OVERSEAS CAMPAIGNS 


For Eastbourne publicity de 
partment, in co-operation with 
the Grand and Cavendish Hotels, 
in New York Times, Boston 
Globe, and Travel Association 
Coming Events. Agents 


Festival Ads. In Late | 


Summer 


Advertising for the Festival of 
Britain will start in some over- 
seas territories in late simmer 
1950. Schedules will tie in with 
the Travel Association's “Come 
to Britain” campaign 

Plans = for advertising in 
Britain are also under considera- 
tion Agents: London 
Exchange Ltd. 


B.LF. Cc ‘ampaigns 
Start 


Press advertising supported by 
posters in ten languages, book- 
lets, and poster stamps, inviting 
buyers to the 1950 British Induc- 
tries Fair (May 8—-19) has been 
launched in more than 60 over- 
seas territories These cam- 
paigns will continue until March 
or April. 

Home campaigns will start six 
weeks before the opening of the 
exhibition, in nationals, provin- 
cials, and professional and trade 
Press A limited poster cam- 
paign in and around London 
and Birmingham railway stations 
and air termini will start at the 
beginning of April 

Agents are Rumble, Crowther 
& Nicholas Ltd. in conjunction 
with B.E.T.A.C. (for overseas 
campaigns except in U.S.A.) 
The complete U.S. campaign is 
handled by the New York office 
of Hewitt, Ogilvy, Benson 
Mather Inc. 


GOVT. AGENCIES 
REAPPOINTED 


The Central Office of Infosma- 
tion advisory committee on the 
appointment of advertising 


agencies has re-appointed agents | 
to handle the following accounts | 


for a further year 
Festival of Britain -1951 


London Press Exchange Ltd.; _ 


Lend a Hand on the Land 
C. F. Higham Ltd.; Recruitment 
of coal miners—Dorland Adver- 
tising Ltd.: Recruitment of Nurses 

G. 8. Royds Ltd.; Ministry of 
National Insurance —Armstronge- 
Warden Ltd.; Admiralty—S. H. 
Benson Ltd.; War Office (exclud- 
ine W.R.AC.)—London Press 
Exchange Ltd.; WRAC.- 
G. 8. Royds Ltd.; Air Ministry 
Masius & Fergusson Ltd. 


Chemical & Insulating Co.. 
Ltd., who have recently appointed | 


Stowe & Bowden Ltd., Newcastle. 
manufacture Darlington (not 
Bradford) thermal insulation. 


ADVERTISER'S WEEKLY 
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RMAT’ 3 


EXPORT BY AIR 


The “Starmat” provides a service under new 
conditions of a Plastic Mould from original 
proccss engravings or type formes « It is 
featherweight compared with an Electro or 
Stereo + The overseas recipient can complete 
the electrotyping process « Air mailing costs 
are naturally low « We offer a service of 
despatch under client's own label. 


% Trwst the Star / 
FOR A COMPLETE SERVICE 


Process Engraving * Art and Photographic Studio 
Typesetting * Electrotyping * Stereotyping 
Glacier and Ebonoid Duplex Plastic Plates 


Information for further details amd 
quotations to Foundry Sates|/IRD 
STAR PROCESS ENGRAVING CO. LTD 


LOWER MOSLEY ST. MANCHESTER 2 


The 
! Balsall 
'Obserber 


B sives complete coverage 


1 “Observer ’’ Buildings 
Bridge St... Walsall 
—_—S—e eee eee 


” 


h coming 
ly your way! 


U 


(NEWS| 
Many of your ‘everyday’ things — such as clothes, 


OPSA DATA | furniture and so on— come to market by rail. 


Knowing the advantages, business firms annually 
British Chamber of Com- send millions of tons of these goods by British 
moree of Egypt Journal can Railways. Facilities include: 
now accept ads. in colour. , ‘ 

E ‘ Att 
Rates and details on request. pedi int lathes reer ; 
= @ Nation-wide door-to-door services 
may sar e - 4 sate @ Wholesale storage and retail distribution 
.c. in. for : 

weekly have been increased | @ Comainers to save packing 
to 3/-. 


Al Difaa, Moslem daily of Your move, sir! If you have goods for transport, 
Arab Palestine and Trans- why not talk it over with your local Goods Agent? He 
Jordan, has moved its print- 
ing and publishing offices 
from Amman to Old City, 


Jerusalem. BRITISH RAILWAYS 


All Particulars on Middle East Press fron: - s ‘i ‘ 
GEORGE YOUNS oods service is a good service 
OVERSEAS PUBLICITY & SERVICE AGENCY [°° g & 


0 Fleet St.London FL4 Cen 549467870 


will gladly give you full information. 
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ADVERTISER'S WEEKLY 


. 

The Retailer knows 
Mr. E. C. Folley, Family Grocer, natural 
clearing-house of local news, supplements his 
immediate knowledge of events by reading his 
local paper through and through — as his 
customers do. Because he appreciates this fact, 
Mr. Folley of the Castile Stores, Launceston, is 
known throughout North Cornwall and a large 
slice of Devon — he advertises in the paper 
he trusts... the 


‘CORNISH & DEVON POST 


E. J. WILLS, 
118 FLEET STREET, E.C.4 CENtrol 2715, 4571 


For a poster advertising 
campaign in any of the areas 
shown on this map consul 
Mills & Rockleys 

Single sites, special displays 
or complete coverage for long 
or short periods 


Every detail of a poster 


campaign prepared, supervised 
and executed 


MILLS & ROCKLEYS LTD. 
™ Central Offices : 21 QUEENS RD., COVENTRY 


The 
ULSTER 
BUILDER 


covers 


branch of the Building 
and Allied Trades in North- 


EXHIBITION 


SILK - SCREEN | 


Rate cord and voucher copy 
from RIDDELL CHAMBE: 


DISPLAY ern ireland, in over 
64 GREAT VICTORIA STREET, 
BELFAST, or 


riestleys |p 


THE ONLY PUBLICATION OF ITS KIND 
IN NORTHERN IRELAND 

OF GLOUCESTER awe oy mn 

‘PHONES G105, 72281 23. LemBON. VIC 1963 


. 


To Agents 


RIDLEY’S 


WINE & SPIRIT TRADE 


CIRCULAR 
NTUTCHORAPT pee 


The best medium for products 
of Wine Growers, Shippers, 
Wholesalers, Distillers, 
Blenders, Bottlers, Coopers 
and Allied Traders. 

For Specimen Copy and Rate Card 

; Apply: 

110, CANNON ST.. LONDON, E.C4 
Phone: Mansion House 2910-6100 


is more than read 
it’s ke pt and studied 


| Sheffield Telegraph | 


| Belfast Telegraph 


| Yorkshire E. Press 
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MEDIA SPACE RECORD 
For week ending Sunday, January 8 


SPACE IN COLUMN INCHES 


a 
Mornings 


Daily Express. . 
Daily Herald .. 
Daily Mail 
Daily Mirror 
Daily Telegraph 
News Chronicle 


The Ties 


|_ Display | Classified | 


“2 x If 


Financial TOTA Ls 


London Evenings 


bvenmng News 
Evening Standard 
Star 


Sunday Papers 
News of the World 
Observer : 


People 

Reynolds News 
Sunday Chronicle 
Sunday Dispatch 
Sunday Empire News 
Sunday Express 
Sunday Mail 
Sunday Mercury 
Suaday Pictorial 
Sunday Sua 
Sunday Times 


Western Independent 


Row! £E 


i. ie 
enve 


. . . 
Provincial Mornings 
Aberdeen Press & Jui 
Birminghain Gazette 
Birmingham Post 
Glasgow Daily Kecord 
Manchester D. Dis 
Manchester Guardiaa 
Newcastle Journal & 
North Mail 


Eeee 


2 


S88 


Western Daily Press 


Provincial Evenings 


Aberdeen E. Express $2 


—e— 
~ 


Birmingham BP. Des. 
Birmingham Mai) 
Bolton Evening News 
Bradford Tel. & Argus 
Coventry E. Telegraph 
Eastern Evening News 
Edinburgh E. News 
Glasgow EB. Citizen 
Glasgow Evening News 
Manchester E. Chron 
Manchester E. News 
Middlesbrough E. Gaz 
Newcastle E. Chron 
Northern D. Telegraph 
Sheffield Star 

W. Lanes. EB. Gazette 


eee eee se) 


ee a eet et eB me ee BD 


It must be borne in mind when reading these figures that a large 
number of newspapers are still unable to accommodate all the display 


| advertising offered them. 


In many instances classifieds are still published in “A” and “B” 
copies. Figures given here and on the opposite page represent space 
OCCU ple d in one « opy 


Where spaces are left blank, it is because the information has not 
come to hand in time for inclusion. 


~The Listener covers a QUALITY 


market at low cost 


157,429 average weekly net sale for first six months of 1949 
Member A.B.C, Price per page — £128. 
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January 12, 1950 


MEDIA SPACE RECORD 6 ined 


Group : 
Blackpool Gazette & 
Heraki 


Bournemouth Times . .| 
Brighton & Hove Gaz. 
Bucks Free Press 
Cambndgeshire Times 
Group 

Chester Chronicle 
Cumberland News 
a & Stockton 


Dudley ay Beene 
Eastbourne Gazette 
Essex Chronicle 
Evesham journal & 
Four Shires Advtr. 
Harrogate Advertiser. _ 
Hastings Observer 
Herts Advertiser of 
Hertfordshire Mercury 
1. of W. County Press 
Kent & Sussex Courter 
Kent Messenger 
Kentish Times Series. | 
Luton News & Bed- 
fordshire Advertiser 
Middlesex Chronicle 


Serves 
Prescot & District 


Rugby Advertiser 
Salisbury & W inches ter! 
Journal 
Somerset County Gaz. | 
Southport Visiter Series) 
South Yorkshire & | 
Rotherham Advtr.. .| 
South Yorkshire Times, 
Series 
Stourbridge Cry. Exp. | 
St. Helens Reporter ../ 
Surrey Comet 
Sussex Express 
Walsall Observer 
Warnagtoo Guardian 
Wellingtoa jx 
Worthing Herald 


SPACE IN COLUMN INCHES 


Auctions, 
Public | TOTALS 
Notwes, | 
Fr 


When more than one edition is published, figures are for main edition only. 


PUBLICATIONS NEWS AND NOTES 


*. “ . - 
Bigger “ Business 

With its January issue Business, 
the 40-year-old journal of man- 
agement in industry, appears in 
» larger size and improved for- 
mat The new 84 in. x 6} in. 
type area gives the advertiser 
some 40 per cent more space 
The number of editorial pages in 
colour has been increased, and 
more colour is available to ad- 
vertisers. 


These improvements were de 
cided upon as a result of the 
growth in the number of adver- 
tisers in, and readers of, 
Business. The extra paper avail- 
able from March next will enable 
a still further service to be ren- 
dered to advertisers and readers. 


The Irish Review and Annual, 
published as a separate supple- 
ment by the Irish Times, covers 
all the main facets of the nation's 
activities from political to sport. 
There are many illustrations, in- 
cluding a 4-page sepia-coloured 
inset. Some 50 of the 92 pages 
plus covers are advertisements. 


Chambers's Journal has intro- 
duced changes in make up and 
editorial policy this month. The 
orange coloured cover is being 
topped by a differently coloured 
band each month. Times Roman 


will be used for prose, and | 
Make up will | 


italics for verse 
be varied 
Extra eupplies of The Caterer 
and Hotel Keeper wil! be avail- 
able from January 14, That issue 
will contain a complimentary 
ticket for the Hotel, Catering and 


Restaurant Exhibition, opening | 


at Olympia on January 25, and 
the January 21 issue will contain 
a guide to the exhibition 


Several advertivers recall their 
insertions of 50 years ago, 
the January 7 issue 
British Medical 


comprises a symposium 

Years of Medicine.” The 
contains 63 pages of advertising 
(including 18 pages of classified) 
and 96 pages of editorial 


The Mining Journal has 
changed its publishing date from 
Saturday to Friday, 


ADVERTISER'S WEEKLY 


SCOTSMAN 


provides the answer to the question 

of effective country-wide coverage 

of Scotland's diversified markets 

for campaigns directed to the 
upper income levels, 


SCOTLAND'S NATIONAL NEWSPAPER 
North Bridge, Edinburgh 63 Fleet %., EC.4 


Hud by the City Boundary 


The advertising Agency buying from CHARLES 
AND READ is sure of two things: the finest pos- 
sible reproduction of the art-work provided and 
the benefit of the convenient London location of 
self-contained works here in Chancery Lane. 


CHARLES AND READ LTD 
£7, Chancay Lane WE 


TELEPHONE: HOLBORN 2682 


A COMPLETE PHOTO-LITHO SERVICE | 6 THE VERY HEART OF LONDON 
nt & 
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ADVERTISER'S WEEKLY 


We 


THAT J. H. Brebner, chief pub- 
tic relations and publicity officer, 
British Transport Commussion, is 
in Northern Ireland advising the 
Ulster Transport Authority on 
publicity and P.R. matters. 

* . * 


THAT D. Brook-Hart is leaving 
next Monday on a European 
tour on behalf of Petrochemicals 
Ltd. and the M.O.R. group of 
companies, of both of which he 
is director of public relations, in 
order to visit overseas agents 
and contacts and to meet editors 
of trade and technical papers. 
7 * * 
THAT Glasgow Corporation 
have asked firms who have 
already submitted surveys for 
transport advertising schemes for 
the City, to re-submit on specifi- 
cations laid down by the Corpor- 
ation, because the first surveys 
were too varied to allow fair 
comparisons 
* * 

THAT Soha W., Giesen, for many 
years director of the retail divi- 
sion of the Bureau of Advertis- 
ing, American Newspapers Pub- 
lishers’ Association, has resigned 
having acquired a business in 
Michigan, U.S.A 


car— 


THAT J, F. Sowa, assistant man- 
ager at Havas Lid. and Mary 
Parker, account cxeculive at 
Mather & Crowther Ltd.. were 
married at Brompton Oratory 
last Saturday 

* * * 
THAT the story that the British 
Transport Commission is running 
at a £500,000-a-week loss, front 
page news in London evening 
papers on January 4, appeared 
in the Homefinder on January 2 

* * * 
THAT the South East Scotland 
Local Optical Committee has 
asked opticians to stop advertis 
ing, with the intention of raising 
the optician to professional 
Status 

* * * 
THA Walter Gifford, of Metro- 
Goldwyn-Mayer, London, has 
been in Dublin discussing the ex 
ploitation of M.G.M. films there 

* * * 


THAT Denis J. Garvey, of Janus 
Lid., Dublin, who is honorary 
secretary of the Irish Central 
Committee for the Rehabilitation 
of the Tuberculous, has arranged 
a charity premitre of “The 
Search” on January 12. 


Returning Phrases: No. 


4 


Lang life media 


The 


GEOGRAPHICAL MAGAZINE is 


such an invaluable reference work on a 
wide variety of subjects that readers turn 
to their old copies again and again. Thou- 


sands 
each year 


indeed have their volumes bound 
It is, therefore, not surprising 


that an advertiser should state that he was 


still receiving 


replies 


from a_ year-old 


announcement, and another that he had 
recently obtained a coupon reply from a 


1939 issue. 


Geographical 


Magazine 
A Pound a thou’ MEDIUM 


12, 1950 


Ad. Men At Aspro Pantomime 


Many newspaper and advertis- 
ing personalities have been seen 
at the annual Aspro pantomime 
“Cinderella,” produced and 
staged in Aspro’s own theatre at 
Slough 

Among them were Messrs. W 
Faux, director of advertising, As- 
sociated Newspapers Ltd; 
Maurice Pitcher, advertisement 
manager, Sunday Dispatch 
Ulric B. Walmsley, director and 
advertisement manager, and A. F. 
Pearce, assistant advertisement 
manager, Daily Graphic and 
Sunday Graphic; Miss G. G 
Thomas, director, Samson Clark 
& Co. Ltd; Harry Mills and 
Jack Martin, Martin & Mills 


THAT F. S. Joelson, editor. 
East Africa and Rhodesia, used 
the text of his New Year broad- 
cast to East Africa as his lead- 
ing article in the current issue. 

* . * 


THAT J. Ridley Brown, editor 
of The Galloway Gazette, will 
represent the province of Gallo- 
way on the Scottish Advisory 
Council of the B.B.C. 

. * * 
THAT Stanley Hughes, who has 
been awarded Fellowship of the 
Incorporated Sales Managers’ 
Association, was presented with 
the Fellowship certificate at last 
week's luncheon of the London 
branch of the Association 

* * * 
THAT the London Travel Sur- 
vey, being prepared by British 
Transport Commission, is nearing 
completion 

* * 
THAT extensions to the premises 
of London Counties Newspapers 
are expected to be completed 
within six months. A new rotary 
press is to be installed 

* * 


THAT an article on travel agents 
and seaside resorts appearing in 
the first issue of Travel World, 
this month, is the work of John 

tten, Eastbourne’s director of 
publicity 

* * * 

THAT to promote its classified 
advertisement section, the Buffalo 
F venine News of New York. 
prints each day the photograph 
of one of its personal advertisers 
and tells his or her success story 


Ltd. Harry Shalson, Curzon 
Enterprises Ltd.; E. J. Barrett, 
The Mains Time Co., Ltd.; Mrs 
May Sutton and colleagues, 
D. J. Keymer & Co., Ltd.; Guy 
Presbury and Harry Marks, § 
Presbury & Co. Ltd; F 
Lawrence and W. Allnutt, Slough 
Observer 

Many of them, together with 
members of their families, were 
entertained after the show by the 
directors of Aspro Ltd... the 
general sales manager. Mr. P. J 
Halsey (chairman. Berks and 
Bucks Publicity Club), Mr 
E. P. B. Linstead, advertising 
manager, and members of the 
advertising department 


ADVERTISING DIARY 


Friday, January 13. 

‘Liverrom. ano Diesrerct Pus 
iicrry Assocurion George Dow on 

Railway Publicity.” Reece's. 1 p.m 

Pumiicrry Cis * Giascow 
Sir George Waters on 
Commission Reaction” 

Monday, 

PusLicrry un =F 
Wates 
crochan 
745 p.m 

Wednesday, January 15. 

ADVERTISING CLUB OF OXFORD 

Burgess on “The Painted 
Agricola Restaurant 


Press 


Noetn 
Inaugural Mecting, Pwily- 
Hotel Colwyn Bay 


or Dirtoma Memnens 
ADVERTISING ASSOCIATION 
Informal dinner, Strand Brasserie 
Socrety oF Eprrors. Mecting to 
discuss the proposed Pres Council 
Stationers Hail. 6.30 pm 
Thursday, January 19. 
Pumucny Cis or 
Luncheon Meeting 
former Director of Education for 
on ‘‘Education-——Selling jt to 
* Powolny's Restaurant 


Lreps 
George Guest 


Cios or Newcasrir 
Luncheon Meeting 
Drummond L. Armstrong. director 
Advertising Association. on “A 
vertwsing and the Consumer.’ Crown 
Hote 12.30 p.m 


y. \e 
Pusticrry Cius oF 
Luncheon Meeting. Cmdr Richard 
Long on “Getting the News in the 
Middie East 
Pumrcrry Ciup oF 
Naomi Mitchison o 


SHEFFIELD 


Giasow 
Burns * 


t or  Loxpw 
Beatrice Warde on “Designing 
a Type Face.” Waldorf Hotel 
Wedwewiay, January 25. 
ADVERTISING Cu 
Brown, MP Ald- 
6.30 p.m 


CLoe oF SHEFFIELD 
Jowt debate with Incorporated Sales 
Managers’ Association. Grand Hotel 
7.30 pm 


Gn 4 a 
ote Mee 
Nae ee 16 January 7 
' F ‘ ? we? ¥ ¥ <s 
, os BAe ee 
‘hy Ps 3 aS & y ames > ae Ba ‘ _ a 

* % a \} i os 2. tee 
= “ ae a | — 
& | g ‘: 2 ee os. Ke 
a ‘ oe 7 { — ere | 
pia > P 4 * Aq . 
: i ~~ > a . 3 ia - J >) \ z 
—_— \ : an fy 9 < ) 
. “a ie E j= 
: ~ 46 } “et & =e ty ed re 
; a oe | 4 a ee 
$ rs , Pa ; i 3 c a 
~ | 8 - ee ‘ 3 
= 4 a tr i = é 
tee “i a 
T3 Ladies - ; Vii Ge 
i i: 
) as 
7 ke 
icy — 
S t 
ae | a 
as. , 
Pt , 
aie 
aA. 
ie ; 
wt —— ere —--— — | + 
oy @ eS 
| a | | eewsnemmemmes) 
F j | a Pi : 
a | | 
: ee 
; | . 
a e 
es A 
o ee ‘ 
3 Ss : 
se 
a 
me F . 
x 5 
a s 
Bs > Mone 
os a Thur ‘* 
ai f , 
sf) ” 
_ nl SS 
ie ‘ : 
*. RS 
: ——— 4 
ie ee 4 : oo # a | je Te ahs Pr ii. ae ae 4 . Bee ' ae Bt ook Bee 
, -* oo ers ty - : “* 38 a od ah ; ae <a 4 ie oA =. an ria eo aner oa Ta ‘jal Wi an ey, © ~ a iced ae “es ig! — i. Let: re 


AHLEN & AKERLUNDS FORLAG 
COVER SWEDEN 


A&A 


in Sweden A & A magazines have 

a combined net sale of | 606.973 

copies— 80°, of the total number 
of homes (1,973,544) 


One problem is to find something original and out of the 
ordinary, and this is where our Consultant Bureau can help you. 


We manufacture toughened and laminated safety glass, and 
ore also experts in moulding Thermo Plastics 


From our technical knowledge and experience in these fields 
we are confident that we can solve your problem to your 


SPLINTEX 


Please write to G. B. 2! 
SPLINTEX SAFETY GLASS LIMITED, 
Splintex-Newtex Works, , 
Nightingale Road, Hanwell, W.7 
EALING 6711/2/3 


complete satisfaction 


Splintex and Splintough 
comply with British 
Standords institution 
Specification No. 657 


ADVERTISER'S WEEKLY 


 MULTILITH AND 
. ROTAPRINT Us 


* 
* oD 


better 


PHIC CO. LTD 


1S) FARRINGOON RD. LONDON E.£44. Telephone Terminus 269! (4 lines) 


This lively Channel Island daily has a paid 
le (A.B.C.) of 10,649 amongst a well-to-do 
ni lightly taxed population of 40,000 ! ! 
ts claim to reach every household on the 


TN tonoON sland is, obviously fully justifiable. 
E.W.PLAYER LTD. 


30-32 FLEET T°‘EC4 Nr«at 2786-7- 


The London Office for some of the Best Media in the Country 


- 


advantages — 
>. ON TREACHEROUS ROADS 


®% Dunlop offers you five distinct improve- 

ments in tyre construction—improve- 

7. ments that provide added safety in all 
road conditions, 


MAKE SURE... RENEW NOW with 


DUNLOP 


THE WORLD'S MASTER TYRE 
AVAILABLE IM "DUNLOP AND ‘DUNLOP FORT TYPES 
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ADVERTISER'S WEEKLY 


Photographic | 
Studio 


OF A LARGE 
PRINTING AND 
PUBLISHING 
HOUSE IN LONDON 
WANTS A 


High-grade 
Photographer 


APPLICANTS must have a 
wide knowledge and ex- 
perience of high-class 
fashion and still-life 
photography both in 
colour and monochrome. 
Advertiser's staff men 
know of this advertise- 
ment 

Replies, which will be 
treated as confidential 
and will all be acknow- 
ledged, should supply 
full details of age, 
experience and salary 
required. Applicants 
must be members of the 
N.UJ 


Pox A 11765 
Apvertiser’s Wrekry | 
180 FLEEY STREET, B.c.4 | 


TO PUBLISHERS 
We specialise in the printing 
and dispatching of establish- 
ed monthly publications. 
Send your enquiries to:— 


G. F. TOMKIN, LTD. 
501/S, Grove Green Road 
Leytonstone, E.11 LEY 1164-5 


- TOP POSITION— 
in circulation and prestige 


has been held for many years 
by the 


NATIONAL NEWSAGENT, 
BOOKSELLER, STATIONER 
@ Five Figure Guaranteed 

Net Sales (A.B.C.) 
@ Only independent journal 
@ Advertisers’ Favourite 


Ask for Specimen Copy and Rate Card 


107, Fleet Street, London, £.0.4 
Tel.: CENtral 2884, 4439, 6492 


| contents 


two 


| Canadian supplies. 


|} should be 


—_— 
FASHION-ART 


requires 
ONE FASHION ARTIST 
experienced in 
CATALOGUE WORK 
e 
Write for interview to 
the Art Director 
FASHION-ART 
5 MADDOX ST., LONDON, W.! 


BOLTON STANDARD 


has a wide circulation in Bolton— 
Lancashire’s largest A 
t 


POSTER SITES 
BULLETINS 


r ; . 
AUTOTYP c 
” E % wf ourse 


GIANT ENLARGEMENTS 


up to 80 sq. ft. in one section 
EALing 269! 


Pre-eminent for quaticy & service since 1869 


EXHIBITION 
STANDS 


MERCURY DISPLAYS LTD. 
a SS te Se 


Prosp own — and tricts 
containing @ population of 300,000. 
18 BEST VALUE FOR MONEY 
The medium for every 

Nationa! 
BOOK ra — Now 
Display rate § 
fap a Thursday 
VICTORIA Rit BOLTON 


Relic& Prisrtedt 
LETIERUEADINGS 


Without Steel Thes. f 


| by Jordan and Sons, 


January 12, 1999 


BISHOP ON NEWSPRINT POSITION 


(Continued from page 43) 


referring in any way to the con- 
tents of a paper. We have sub- 
mitted a revised definition which 
would limit the prohibition to 
bills which are actually printed 
to go out with and advertise the 
of a particular issue. 
This has been before the legal 
department of the Board of 
Trade for many months now, and 
| hope that we may get the 
answer soon 

“On the darker side, 
major problems, 
and gravest 


there are 
and the 
concerms our 

Long ago, 
after the renewed dollar crisis 
last summer, we took this up with 
the Government and begged to 
be told how much newsprint we 
allowed to import 
under our Canadian contracts in 
1950. We still have not received 
an answer. This is a tragedy. It 
affects us because the Canadian 
tonnage has been the most vital 
part of our total supply, and be- 
cause it is the only part upon 
which we could depend if 
another crisis like 1940 came 
upon us. The Canadian contracts 
have often been referred to as the 
lifeline of the British Press, and 
that is not an exaggeration. They 
were cut in 1945 when Lend- 
Lease ended. New contracts were 
then made. with the written ap- 
proval of the Government, but 
these were again cut without 
warning or consultation in 1947 

“Once again revised contracts 
were entered into, and under 
these we have been able to main 
tain imports from Canada at 
100,000 tons a year Now it 
seems that against the strongest 
protest of the British Press and 
of the Canadian mills and 
Canadian Government, _ these 
contracts are to be cut again, and 
possibly the lifeline severed al- 
together 

“I will only say. since no final 
decision has yet been given, that 
something may yet be preserved 
to keep the contracts in being 
Our friends in Canada know 
that we have fought unremittingly 
for this, and that if our contracts 


first 


are finally broken it will be 
against the unanimous protest of 
the British Press. 

“Devaluation will, of course, 
greatly increase the cost of our 
imports from Canada, though 
We do not for a moment regard 
that as a factor to be weighed 
against the other considerations 
I have mentioned. But devalua 
tion is bound to affect costs, 
whether of newsprint or raw 
materials from the non-dollar 
areas as well. It has already done 
so because with the rise in 
Canadian costs there is an in- 
crease in the demand from many 
parts of the world for supplies 
from the non-dollar areas. The 
effect so far has been to check 
the reduction in price which was 
proceeding last year, We hoped, 
and had good reason to hope 
that we should have newsprint 
at £§% or under by now. That 
hope has been deferred, and we 
shall do well if we can main- 
tain the present price through 
1950." 

Speaking as chairman of the 
Advertising Association execu- 
tive, Mr. Bishop also referred to 
the outlook for advertising and 
the Association's plans for the 
1951 Convention, 


NEWS ABOUT PEOPLE 
(Continued from page 48) 


Kenneth FE. Curtis, for two 
years production manager, has 
been appointed general manager 
to Stewart Skingle Advertising 
(London and Australia). After 
war service, during which he 
visited 16 countries, Mr. Curtis 
studied commercial layout design 
and typography at the Florence 
(Italy) Institute of Art. 

Negotiations are proceeding for 
a ‘tie-up’ between Stewart 
Skingle and agents in New York 
and Canada. 

* * 

Sydney Bull has been ap- 
pointed to be in charge of home 
Press inquiries for the Festival 
of Britain 1951. 


Legal and Gazette 


. 
New Companies 
Advertising, Lid., 125 Soho 
Birmingham 9 
Permanent 
D. Bond 


oe 
Handsworth 
directors: 
Fr. P. 


Mount Works, 96 Upper Clapton Road 
S Nominal capital: £10,000. Directors 

H. ¢ Merrett and F A. Puckridge 
(The above-mentioned particulars of 

new companies recently registered are 

taken from the Daily Register compiled 

Ltd., Company 

Registration Agents, 116 Chancery Lane, 

Lenden, W.C *) 


POSTERS 
JHE LPS 


PUBL CTY 
1, NEELD PARADE, WEMBLEY 
Tel wer 3366 and 2939 


Telegrams : “ Publicity “' Wembley 


NOTICE OF DIVIDEND 


Joun Mipowrron. 34, Hawksworth Road 
Fast Herrimathorpe, Rotherham, Yorks 
formerly carrying on business at 114 
Abbeyficld Road, Pitsmoor, Sheffield, and 
carrying on business in partnership with 
others under the style 

Arts The 

commercial 

First and 
the £ payatic January 12 at the Official J 
Receivers Office $s Queen Sucet 
Sheffield 


FIRST MEETING 
Sroats Parape Lip 112 
House, Finsbury Circus, E.C.2 
First meeting January {2 
House, Aldwych. London 


WILLS 


Me. Nicwotas Ripiey. late advertising 
representative for the LN E.R. (Scotland) 


Salisbury 


edinor of the 
£6.92? 


Goooman 
since 1920. left 


id. grows, £6,197 18s. 2d net 
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January 12, 1950 


APPOINTMENTS VACANT 


Available only to applicants excepted 


from ontrol eo Engagement 
Order, 1947, Neo. WM, unless the 
situation ts also excepted 

A YOUNG, yet caperienced Commerical 

by the Publicity 

Welwyn Department 

A knowledge of Typography and 

allied subjects is essential. Apply Siafl 

Manager, Welwyn Stores (1929) Lid 
Welwyn Garden City, Herts 

EFFICIENT SHORTHAND - TYPIST. 

with interest in work, recuired for 

seccrctanal duties Advertising agency 

experience advantage. Age 10-§"). Five 

day weeb 9.30-—* Ww Very goad 

conditions. Apply by ictier statins salary 

required. to Secretary D.T.V ih) 

Buckingham Street, W.C.2 


GRAHAM AND GILLIES 
LIMITED 


require 
GROUP ART 
DIRECTOR 


He must be a first-class 
cremive layout man with 
outstanding talent for figure 
drawing with some experi- 
ence of fashion accounts. 
Please write in first instance 
stating qualifications and 
salary required, to the 
Art Director, Private and 
Confidential, 


GRAHAM AND GILLIES LIMITED 
37 38 Golden Sq., London, W.! 


£1,000 PER ANNUM-—If you are an 
experienced Direct Mad Advertising 
an your services afe required High 
powered salesmanship required to jntiro- 
duce new accounts. State cxapericnce 
Box 1775 Ad. Weekly 180 Fleet St BC4 
COMPOSITOR for General Jobbing. also 
Reader Compositor(L.S.C.). Permanent 
full particulars and wages 


Ad. Weekly 180 Fleet Si BC4 

N SECRE- 

for importam work 

with agency situated West End. Must 
be well educated. good correspondent 
and possess picasing personality. Agency 
experience beipful. Reply all particu- 


lars 
Box 1779 Ad. Weekly 180 Pleet St BC4 


LONDON AGENCY 
REQUIRES 


COPY WRITER- 
VISUALISER 


Able to present ideas in rough 

visual form backed by sound 

copy Mainly for wade and 

semi-technical adverusemenis 
and bookicts 


ALSO 


PRODUCTION 
MAN 


Possessing good working 

knowledge of bDiocks and 

typesctting for press and 

prim. Thoroughly conversant 

with Agency routine and a 
sound organiser 


Write stating age, details of experience 
and salery required 


Box 268 
Advertiser's Weekly, 180 Fleet St., E.C.4 


PRODUCTION London Agency has « 
vacancy for Production man and invite 
applications from men capable of 
handing high class saics |iterature and 

good knowledge of blocks and 
Write fully in -y instance in- 

chad) ‘s, wr required 
Weekly rT Fleet St BC4 


79 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


VOUCHER CLERK coquved by irading 
Advertwime Agency The giving age. 
experience and salary required to 
Box $40 Ad. Weekly 180 Pleet St BC4 


THE FLEET ILLUSTRATING 
SERVICE LTD. 


APPOINTMENTS VACANT FIRST CLASS ARTISTS 


are making a critical search for really 


coPY— 
IDEAS 


The youngish mon we want hos 
experience on National accounts 
but is willing to tackle the 
technical ones too . . . . has 
experience in marketing and can 
write a reasoned report. Write 
in first instance stating experi- 
ence and salary required to:- 


CRANE PUBLICITY LTD. 
5-9, Quality Court, 
Chancery Lane, W.C.2 


AN OLD-ESTABLISHED Company of 
Commercial Primers and Advertising 
calendar Manufacturer. near London 
with rapidly expanding Calendar wade 


appreciation not cssential, but ini ative 
and a practical business outlook are 
vital §=requirements Age preferably 
25/35 rhe giving full particulars of 
past experience Box R.428, Willings 
462 Grays Inn Road. W 
YOUNG GENERAL ARTIST required 
with good juvenile figure work and 
demgn: lettering and good rough visuals 
an advaniage State age. experience 
salary und Wf specimens are availatic 
Five day week Write Box 4600 From 
Smith Advertising, 64, Finsbury Pave 
mem. E.C 
JUNIOR CUPRK for Ciy Office, good 
prospects Write stating age exper: 
ence and salary required 
Box S06 Ad. Weekly 180 Fleet Ss ECs 
LAYOUT. Vacancy occurs im the Layout 
mont of a progressive London 
Agency for an experienced Layout Arist 
oo salary and permantcm position 
ry iw including salary reouired to 
274 Ad, Weekly 180 Fleet Si BC4 


P Well known 

West End Agency has vacancies for 
Expericnced Assistants in their Pro- 
duction Department Sound knowledge 
of Blocks, Typesetting asd Foundry 
necewary, but Priming not cesential 


Box 1790 
Advertiser's Weekly, 180 Fleet Sc. E.C.4 


SILK SCREEN MAN, fully experienced 
g00d and lasting posiion = =London area 
Box 605 Ad. Weekly 180 Fleer St BC4 

WELL KNOWN PUBLISHING HOLSE 
in Central London wish to engage a man 
with ideas wo undertake the Sayout and 
production of high-class photographic 
iterature. Interesting work. permancocy 
to meht man Applicamt must be fulty 
conversant 


and knowledec photography 
asset Write giving particulars 
of experience and salary required to 
Box 609 Ad. Weekly 180 Flect Si BC4 
FIRST-CLASS Designer Draughtemen 
required by well known London Speci- 
ales in bathrooms 
maces Must have 
sanitary fittings, modern wall-lining and 
flooring materials and if possible 
fireplace design Write giving age 
experience and salary required 1o R. F 
W. N. Froy & Sons. Lid. Brunswick 
Works King Street Hammersm:' bh 
ws 


REPRESENTATIVE. London Litho and 
and Letterpress Printing House 
vacancy for Representative 
experience selling essential 
of priming an advantage 
aware of this advertisement Apply in 
confidence t 
Box 612 Ad. Weekly 180 Fleet St BC4 

ARTIS? WANTED, 
touches 
for appowiment 
358 Walworth Road, London skit 
Phone ROD 1304 


for their new Studios in the following 
PROCESS ENGRAVERS requre caper departments 
enced man for costing 
production at email N.W FASHION STULL LIFE 
Office Write caperience LETTERING RETOUCHING 
required tw This advertisement applies onty to those 
Box 542 Ad. Weekly 180 Pleet St BCS who have had a sound Agency or Studio 
FIRSTCLASS * ; expervence he positions offered are 
1 very well paid, conditions ides! with 
fiwe-day week and agreement offering 
High Holborn C1. & opportunites for progressive advance 
ment. if you think that one of the po- 


sitions might sult you, write in — 


dence to the Managing Director 
PUBLICITY EXECUTIVE specimens). giving your full Raton te 
date 10 Argyl! Street, 

ot a Major cinema orgeniation 
requires & Senior Amitant eho 
mum have a comprehensive kpow- reoces WOR 
ledge of the industry's advertising permancny ma 

The he detalis Edhor wren «6 Daily Men. 

Burton-on- Trem 
ARTIST required by Acrial Photographic 
therefore casential that the - Company. Borcham Wood dietrict, for 
cont must heve the necemery process work, finishing and colouring 
cTcative apilny wo formulate aw photographs Preference given te 
rough ideas and vials good ietterer. (ood situation 
The appointment offers « good Box 613 Ad. Weekly 180 Pieet St BO 
salary and prospects for the right 
man who has initiative and drive 
Write stating full particulars of LETTERING 
experience, salary required, etc., First class experienced artist for 
to 


Box 629 London Commercial Studio. 


Advertise: s Weekly, 180 Fleet St., E.C4 5 day week, 9.30 to 5.30, 
good salary. Apply 


JUNIOR Ra. WRITER required by Bex 1789 

usy yadon Advertising Aacnts Advertiser's Weekly theer 

dealing with « variety of trade and oe m844 
technical account The i & o~ 
Wessive opportunity for a really bright TRCHNE AL apy FRTISEMENT | ayoun 
niciiwenm young man Do no send Man. aac required by 
pecimets write an imeresting leticr Mudta nds bnsinnevien Company 
and include details of capcrience, satary giving full petticularns of 
and ambien two experience and salary required to 
Box 1795 Ad. Weekly 180 Fleet St BC4 Box 1797 Ad. Weekly 180 Ficet S% EO4 


i945 - 7 clients 
1950 - over 70 clients 
1955 - 2 


1955 is anybody's guess, but we have our own views, and 
plans are afoot for adding to our staff to cope with an in- 
creased flow of business. 


There will be vacancies for Seniors and Juniors in all branches 
of the Agency, and we shall be happy to meet any man who 
feels that he would like to get in on the ground floor and 
grow with us. 


There are IMMEDIATE VACANCIES for 


(1) An experienced man with ideas of his own, 
to organise and manage Copy Despatch de- 
partment. 


(2) An assistant to the above. 

(3) A really first-class creative artist. 

(4° A retoucher. 
Applicants can rest assured that all information will 
be treated in strict confidence. 
Addr ss letters to The Managing Director: 


L. ie Browne Advertising Ltd. 
: Birmingham 12 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


SALES IN Executive requires 
by Midland Food Manufacturers 
Previous executive adverusing - 
sbiny an emential offers 
scope tor de H 


giving fullest details of 
experience, education. c., to Managing 
Director, Alfred Bud & ‘Sons. Lid., 
Devonshire Works, Barmingham. 12 

SHORTHAND TYPIST, compereni. 
educated; required by 


Advert ‘ Agency, South Kensington 
Hours 9.505.350. alternate Saturdays 
bpply whe: KEN 


jUNWR wucrarre operator wanted. 
x perience 


p~ Must be wilting wo icarn 
Write with full » auc, salary, ctc., 
or F Edwards Lid. 359 Euston 
& NW 


A VACANCY 


will shortly occur for a person 
who has the necessary qualifica- 
tions of writing the editorial 
mater for « monthly house 
Magazine, ogether with capenence 
of preparing the layout, general 
make-up and follow4hrough to 
the printer 
The applicant who has a know- 
ledge of the film industry & 
preferable, and one who js willing 
© assist in all matters in other 
general editorial work Write 
stating full particulam of experi 
ence, salary fequired, cic, Ww 
Bex 628 
Advertiser's Weekly, 160 Fleet Sc., E.C4 


JUNIOR PRODUCTION cicrk, age 20. 
wanted in well-known agency Excellent 
prospects for youth with ambition 
Write giving full outaile of experience 
and salary required 1 
Box 525 Ad Weekly 180 Pleet St BC4 

COPYWRITER, with proved ability to 
write sound copy for both Nationa) and 
Technical accounts, required by John 
Haddon & Co., Lid. For interview 
apply to Secretary, 1! Salisbury Square, 

C4 


COMMERCIAL ARTIST required for 
well known Devgan Studio. Mus be 
“i letterer and able © execute 
mished drawings Good prospects for 
keen and efficient man interested in 
versatile work and permanent job 
Phone: FLAxman 6816 
PRODUCTION. There is 4 vacancy in 
a West End Agency for a Seniog Pro- 
duction man with wide expericnce of 
both advertising and printing methods, 
capable of controlling production of a 
oup of National and trade accounts 
rite giving fullest details of qualifi 
cations, age and salary required wo 
Box 545 Ad. Weekly 180 Ficet St Ea 
ADVERTISEMENT REPRESENTATIVE 
for well establehed religious weekly 
journal, salary plus commission. Picase 
write stating age, experience and salary 
required to the Secretary British 
Cregeen Lid Chancery Lane 
C.2 


ADVERTISEMENT REPRESENTATIVE 
required for group of old established 
trade, professional and popular maga- 
zine publishers. Medical and/or thea- 
trical advertising experience would be a 
comsiderable asset Salary and com 
Mission 
Box 544 Ad. Weekly 180 Fleet St BC4 


CLASSIFIED ADVERTISEMENTS 


January 12, 1950 


APROMITHIGNTS VACANT 


APPOINTMENTS VACANT 
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required. Pern 
a an G 
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A GROUP OF COMPANIES 
in the Engineering, Metal 
and Allied Industries, with 
Head Offices in London, 
requires a MANAGER to 


be able t© usc imagination in creating 

smali models and prepared undertake 

Some travelling for this purpose. Write 

giving age and caperience to 

Box 533 Ad. Weekly 180 Pleet Si BCS 
ADVERTISEMENT REP RUSENTATIVE. 


Young man 


advertisement Manager of  lcading . 
vincial bi-weekly in Midiands supervise che Group's PUB- 
aperiemce necewmary mn copy writing 


and canvassing. Good opportunity of 
progressive appoinument. Write 
Box 1792 Ad. Weekly 180 Ficet St BC4 
LIBRARIAN (WOMAN) required by 
farge Midiands Enginecring (Company wo 
take compicte charge of Central Photo- 
sraphic Library and records. Previous 
eupericrce in similar class of work 
State ag¢, cxperence and 
salary required to 
7% Ad. Weekly 180 Pleet St BC4 
SHORTHAND - TYPIST, aged 17/19, 
required to train as secretary to Editor I. 
ot Reference Books published by well- 
known Fleet Steet group of oid- 
established Companies Commencing 
salary £4 10s. Od. Particulars of age, 
speeds and capericice, wo 
Box 631 Ad. Weekly 180 Fleet St BC4 
THE VASE PRESS requires a Production 
man who understands prinuna, aged 
from 25 tw 35. w make out Work 
Tickets, plan work, order materials, cic.. 
wih &@ view t later compicte manage- 
ment. Write first giving experience and 


LICITY— including Press Ad- 
vertising, Technical and Sales 
Literature, Press Relations, 
Exhibitions, etc. This is an 
important appointment 
needing a man of proved 
administrative ability and 
wide advertising experience 
who has held a similar post 
in a large concern having 
numerous departments, pro- 
vincial branches and varied 
activities. A University 
Degree and some engineer- 
ing knowledge would be 


present salary wo The Vase Press Lid advantageous. State age, 
Thrapston near Kettering full 
GOOD LETTERING ARTIST required salary required and fu 


Experience in drawings for production 

purposes casential Please apply 

Box 619 Ad. Weekly 180 Fleet St ECS 
EFFICIENT young Shorthand-typist Secre- 

tary Progressive post for cothusiastic 

worker Experience of adverusement 

departments an advan 


details of education, quali- 
fications and experience. 


Box 54! 
Advertiser's Weekly, 180 Fleet Sc., E.C.4 


ARTIST - VISUALISER 
age 2!-34, for Engineering Advertising. 
Lettering, layouts und creative adver- 
Using experiencs: essential. Good pros- 
pects.—Write full details and salary 
required to Advertising Manager, 

STEEL & CO. LTD. 
6 Avonmore tical, London, W.14 


VERSATILE COMMERCIAL Artist 


Lettering and Sull Life. 
tunity for right man 
NW. 


Good oppor 
otaprint 
oneypot Lane 


HARRY LIME THEME 
but we do want artists capable of 
transferring the sellimg theme of adver- 
Used products into showcards and 
cut-outs. Experienced 


v tence le; 

training given. Permanent position 

Collier & Sons, Lad., Brixton 

SPCRETARY shorthand 

typist required for Managing Director 

Publicity —— =e ~~ et 
details of cauired 


Box 543 Aan Weekly aT Fleet St ECs 


age 
Box 621 Ad. Weekly 180 Pleet St BCS 


HOTO-LITHO COLOUR RETOUCHER 
aed PLATE PRINTERS required by 
large organisation with modern factory 
on Use outskirs of London: good wavei 
facilses to nearby towns and London, 


ART DIRECTOR 


req tree pension scheme and cxceilent pros- 
juired by pects for the i —— or 

- apply w Welfare Deparumen, john 
Medium-sized West End Dickinson & Co., Lid., Apsley, 
agency. Good prospects Hempsicad 


LADY ARTIST, 25-35 years age. 

for the right man. Salary required by Advertsing Depertmen, of 

500 well-known group of companies ust 

between £1,200 and £l, have had good general studio experience 

according toability. Write and be capable of finished ictering 

: Write giving age and experience to 

giving full details of ex- Box 534 Ad. Weekly 180 Fleet St BC4 

perience (including ac- 


LEADING PUBLISHERS require immedi- 
counts worked on) to 
Bex 503 


ately first-class Assistant in ther Pro- 
duction Department Must be capable 
of ilustration work and fully experienced 

in typography 
ly, 180 Fleet St., £.C.4 Box 1798 Ad. Weckly 180 Pieet St BC4 
Cy LIVE REPRESENTATIVE wih good 
comtacts wanted by ofd-established firm 


FIRST - CLASS FIGURE WORK, to handle additional son-conflicting 
occasional well - paid commursions business wm dealer Aids and General 
awatung specialist, also, Good All- Display One accustomed to quality 
Round Artist, for Studio; Still-life Production desired , 
lettering, cte Teiephone for appoint Box 524 Ad. Weekly 180 Fleet St EC4 
met CENtral 7911 WELL-KNOWN National Advertiser, 

SPACE SALESMAN for luxurious Paris in West Midlands, requircs assistamy for 
fash.on magazine wanted rad jane, adverusing department The job has 


high « yMSSION base We 
Box 602 Ad. Weekly 180 Fleet SM C4 


good prospects for a young man with 
some experience of the workings of an 


can you write? 


technical products, mainly by intelligent, well- 


advertising department, working know- 
iedge of primt production. Journalistic 
ability an advantage. Present staff 
a an is 6 ired to 
ian ‘Igasantion Gad of Box 300 Ad. Weekly 180 Fleet St BC4 
SPRCIALIST FREE-LANCE Ariss 

serwces required by well known West 


if you constructed written matter, A knowledge of London artusts agent, preferably io 
i f | Science, Engineering or Metallurgy is a distinct London arca. Write in first instance 
advantage, but publicity or print experience is in confidence 

really tee ecial _Hox 264 Ad. Weekly 180 Fleet St BC4 
‘ou measure He should be aged 20-23, must be prepared’ to SPACE SALESMAN requis vl for India 
e for leading publications, Bachelor, able 
digest technical references, have an enquiring to take control of Office. Agreement 
up to our outlook even when he thinks he knows his sub- for one year, renewal by mutual 
ject, and possess a memory that works. As he arrangemem. Salary and commission 

exacting will write solely to promote the Company's Passage paid. Apply 


specification, 
write fully 
and tell 

us why 


modest. 


Advertiser's Weekly, 180 Fleet Street, E.C.4 


incerests, he must satisfy us that what he writes 
is informative, 
vant padding 


As the youngster appointed will lean and learn | 
for at least 6 months, the commencing wage is 
but the job offered can broaden out 
inte technical publicity in all its aspects. Our 
office and works are within 7 miles of Manches- man tor 
ter, so no applications from Penzance please! 


Box 610 Ad. Weekly 180 Flee: St ECs 
COLLINS” THE PUBLISHERS “have 
vacancy in Publicity Department for 
young Assistant to handle orcss adver- 
Usements, cic Must have thorough 
knowledge of type faces and experience 
in their use. Write (only) tw R J 
Politzer, 14 St. James's Place. S.W.i 
EXPERIENCED LONDON Space Sales- 
weekly provincials and 
magazines. Preference given to applicam 
with good Agency contacts. Salary and 
——_—— Write stating age, <a 
On required 


accurate and free from irreie- 


remunera’ etc 
box 607 Ad Weekly 180 Ficet $t BC4 


COPYWRITER 
Urgently Required 


to work on varied 
national accounts for 
well known London 
agency. Experience 
and salary required to 


Box 630 
Advertiser's Weekly, 180 Fleet St., E.C.4 


SPACE REPRESENTATIVE 
required Plenty of scope for right man 
on established media 
Box 622 Ad. Weekly 180 Fleet St BC4 


APPOINTMENTS WANTED 


VERSATILE MAN. 
Seeks 


LONDON REPRESENTATION. 


Ase 25 
education permanent posivon 
with responsibility pew scope as Asst 
Publicity Manager or Art Director 
Londoa. 7 years’ technicad/ general 
illustration (visiting firms). Lettering 
Layout, Experience blocks, Production 


final print including typography. Can 
write concisely 
Box 601 Ad. Weekly 180 Fleet St BC4 


user with excellent 
commercial letterpress and lithographed 
showcards secks opportwnky to open 
London office for country with 
requisite capacky, situated preferably 
within 75 miles of London 

Box 505 Ad. Weekly 180 Fleet St BC4 


Addressing. copy~-typing, facsimile 
detters and duplicating 


ACKROYDS SECRETARIAL BUREAU 


FIGURE ey Home from me 
Chas 


Pierce, 30 = Gardens, W> 


SPACE SALESMAN, much — frolifa 
lowraals. 


experic ~~ * — 
— 


Box 520°Ad Weekly 180 Fleet St BC4 
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January 12, 1950 


APPOINTMENTS WANTED 


PHOTOGRAPHER 
m i. I stria 


experience 
Fashior 


ADVERTISING 
EXECUTIVE 


seeks change with increased 
opportunity and responsibility 
Age 35. Experienced in Adver- 
; ity Dept. of 
Manufacturing 
All-round know- 
Advertising, 
Leaflets, Brochures, 
alogues, Exhibitions and Dis- 
Technical and Specialised 
graphy. French written 
and spoken fluently Widely 
travelled in USA Highest 
References Preference for 
Midlands appointment as Adver- 
tising Manager or P.R.O. to 
Engineering or Manufac- 
turing concern 
Box 1786 


Advertiser's Weekly, 160 Fleet 5t.,£.C4 


vist ALISER | crea pers ed - a 
pre i i \gency 
SM EC4 

experience 

Good 


A Wwe ! Phe 
MAN with Age 


mor Copywriter 


Box 
YOUNG 


180 Fleet St BC4 


A W eckly 
FRO ie 


Acerca SASS 


ivertis 


NOTE 


G 
th 
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Box 259 
Advertiser's Weekly, 180 Fleet 5t., 
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Exceptionally Versatile 


ARTIST VISUALISER 
seeks executive position with 
leading London Agency 

Good team man with wide 
Studio, Agency and) §=6Ad 
Manager experience (in 
London) handling weil-known 
national accounts 

Bright ideas, slick layouts and 
sound finished drawings 
Thorough knowledge of all 
sides of advertising including 
display and exhibition. 


Box 260 
Advertiser's Weekly, 180 Fleet St., E.C.4 


EXPERIENCED A 


: Ad Weekly 

TYPOG RAPHER wih 
used a * agency 

B x " BC4 

ADVERTISEMENT REPRESENTATIVE 
with cx f a tr j and first 


here progressive post } 


Weekly 180 Flect St EC 4 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | SALES AND WANTS 


A noni WANTED 


! 


BUSINESS OPPORTUNITIES 


Selary © 


‘“ S Ad. Weekly 180 Fleet St BC4 
— ———_ ARTIST, ccwspeper 
re caperience ‘ 

nis 
‘Week y 


180 Pleer St BC4 


ADVERTISEMENT 
MANAGER 

Advertiser with 25 
and «administrative 
shor be 
Excclicnt 
Advert 
Wel 
plan: 


Ment 


years’ space sciling 
caperience wi 
Age 4 
with National 
isers and Adverumng Agencies 
“Kod wn Advertsing 
Orgahmalion, Manage 
personne! and 
th public bodies 


avaiabic 
InecuENn 


exper 
ving, office 
comrol of 
working w 


Box 614 
Advertiser's Weekly, 189 Fleet St., E.C.4 


-= AS/LAYOUT man 
convers al types 
Agen? trained 
Ad. Weekly 180 Fleet St BC4 
x uF lect Street Advertising 


desires change 


primed 


EC4 
Sec 


rhe 
180 Pleex St 
Private 
erks. etc. If you are in 
of staff, comact Embassy 
"Excel House, Whitcomb Street 
Whitehall S924. We 

n efficient personne! 
EXECUTIVE with sound 
phases of advertixing 
both National and 

ks change 

180 Fleet St 


W cekly 


speciale 


AGENCY 
<0 . 


c 
Weekly acs 


FREE LANCE SERVICES 


CATALOGUE COMPILATION: All 
Trade Expert and yo service 
m 633 Ad. Weekly 180 F SFE 


BLACK & WHITE ILLUSTRATIONS 
for advertising purposes 
TECHNICAL & ENGINEERING 

works speciality 
BLAKER, 34 Grittleton Ave, W 
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ADVERTISING SERVICES 
& SUPPLIES 

will commence with the 

January 19 issue of ‘Ad- 
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appear at four weekly 

intervals throughout 1950 
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you can never account for the 
future. Make it more secure by 
joining the Publicity Workers 
Association, the only trade 
union for advertising. 

SECRETARY 
143 Cranbrook Rd., Mord, Essex 


Loa 


MISCELLANEOUS 


TENDERS 


‘Phone WEM 2874 


lance 
phone 


tre< artist 
A ek 


ayout posters 
Mura: 


af n 
\ ried d experience in Agency 
0 w 


539 Ad 


and s 


Box Weekly 180 Pleet 


BUSINESS OPPORTUNITIES 


FAMOLS vans MAGAZINE for 
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References requ 
Box 1825 Ad Wee kay 


St BC4 
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PRINTS 


Any Size — Any Quantity 
Write or Phone 


PHOTOWORK LTD. 
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LILYWHITE LTD. 
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Tel. Welbeck 0938/9 
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Advertiser's 


D. a copy 
se REGISTERED 40/- a year 
AT GP.O. AS A Post tree 


NEWSPAPER (45/ -overseas) 


| STOP PRESS 


ANTI-NATIONALISATION 
CAMPAIGNS 


Lord Lyle, head of Tate & 
Lyle, said yesterday (Wednes- 
day) that anii-nationalisation 
campaign weuld continue, 
“election or no election.” De- 
cision taken after legal advice. 


en. 


national dailies, London even- 
ings and 101 provincial pres 
wil appear on January 
24. Agents: Smiths’ Advertising 
Agency. 

fhe steel campaign is to con- 
tinue as before. 

Cement posters now being 
covered up: Press ads. continu- 
ing with “Why nationalise?” 


ZH: thy am 5,000,000 people see Younger Budget 
Films in nearly 1,200 cinemas through- 


out the country every week. 


BECAUSE the campaigns run as planned, with 
clockwork regularity. 


the cost of this national campaign can 

be as low as 2s. per thousand viewers. 

ecause those 5,000,000 viewers sit relaxed, absorbed by 

the unfolding tale on the screen. There are no distractions, and 
that means extra pulling power. No competitive products in 
the same film — just absolute concentration on one brand while 
its story is brought vividly to life in motion pictures. 
And not least, because Younger Budget Films have been 

giving solid service for more than 24 years. Youngers’ long 
experience of selecting cinemas and their knowledge of making 
effective films are at your disposal. 


COLOUR Too Live model and cartcon colour films 


are a well-established Younger Service. These first-class colour 

films cost no more to exhibit than black and white films. 
The full facts about Younger Budget Films are 

given in an illustrated booklet “ Extra Pulling Power.” 

A copy will be sent on request. Ask to see the latest 


YOUNGER 
BUDGET FILMS 


A. H. McISAAC, DIRECTOR OF NATIONAL SALES, 


YOUNGER PUBLICITY SERVICE, LIMITED, 
28 ALBEMARLE STREET - LONDON - W.I ~ (REGent 6593) 


BIGGER PAPERS FOR 
ELECTION 


Expected that Newsprint 
Supply Co. will announce by 
end this week that newspapers 
may increase size to cover 
election. 


ODHAMS FAREWELL TO 
TO F. T. BUICHER 


Odhams Press gave a dinner 
to F. 1. Butcher, retiring cireu- 
lation manager, “Daily Herald,” 
“Sporting Life” and other pub- 
lications, at Trocadero, Tuesday. 

). Surrey Dane, chairman, 

peonees. and presented Mr. and 

rs. Butcher with silver rose- 

| bowl. Miss D. Evans, assistant 

circulation manager, presented 

| Mr. Butcher with bureau, and 

| Mr. and Mrs. Butcher gave staff 
| radio receiver. 

| A. Stevens becomes circu- 
lation manager. 


, MARTIN TO C. & A. MODES 

” Wilfred Martin appointed ad- 
j serene manager, . & & 
Mod td. Was first post-war 
publicity manager, Lyons of 
Cadby 


“Contact,” now popeariag 
irregularly in book form, 


become 2s, magazine, to be pub- 
lished bi-monthly from April, 
ee me monthly from August. 

vised rate card to be issued 
shortly. 


E. H. Cavendish, advertising 
director, Lifeguard Products, 
going into nursing home for 
operation on Monday. He will 
be away about six w 
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